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Los Robles is pushing the boundaries in heart care…
With our ultrafast heart attack response team; 
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Tony DeFranco 
310.425.5509  |   805.208.1904
tony.defranco@sothebyshomes.com 
TonyDeFranco.com

t o n y d e f r a n c o . c o m

Sotheby’s International  Realty and the Sotheby’s International  Realty logo are registered (or unregistered) service marks used with permission. Operated by Sotheby’s International  Realty, Inc.

CalBRE#: 00815381

“It ’s  safe to say I ’ve been a people person since I  was 12!” Tony laughs, as he recal ls 
his  past  profession in  the entertainment business and why transit ioning into a  career 
in  real  estate was the r ight  f i t .  “Assist ing my cl ients with s ignif icant  f inancial  decis ions 
and negotiat ions is  a  discerning task, something I  take great  pr ide in. My grat i f icat ion 
comes with my cl ients utmost sat isfact ion.”

Tony’s contemporary approach sets his  style  apart  from the rest  a l igning each cl ients 
needs, desires and agenda. Since jo ining Sotheby’s  Internat ional  Realty, he has received 
numerous awards and recognit ion, including top 1 .7% NRT of  agents nat ionwide.

Affable yet  formidable, Tony negotiates and consults  a lways to the highest  level  of 
professional ism, which is  why so many of  his  c l ients are repeat  customers. 
 
The market  is  back. . . cal l  Tony for  Posit ive results !

international service  -  local exPertise  -  true global reach

thousand oaks - gated single story  | offered at $1,425,000

lake sherwood - waterfront views | offered at $2,999,000

lake Piru - aPProx. 200 acre ranch | offered at $1,495,000

malibu - Zuma beach estate | offered at $20,000,000 
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Create your travel wish list

Let’s collaborate 
  to make your wishes come true

          from a simple weekend getaway 

        to the most complex itinerary 

we are here for you!

3741 E. Thousand Oaks Blvd
Westlake Village

Visit us in our new Westlake location
in the Paseo Marketplace across from the Rolls Royce Dealership



Vein Center of Westlake Village
Gentle, non-invasive treatment sessions improve appearance and rejuvenate legs

Ultrasound Guided Sclerotherapy
State-of-the-art techniques and technology  •  Address fatigue, pain, ulceration and more

No incisions – No scarring – No down time

Karel Douglas Vaughan, M.D.
Physician-administered Personalized treatment plans for Men and Women

Dynamic and Lasting Results

To schedule an appointment call 

805 495-8305
1240 S. Westlake Boulevard, Suite 123

Westlake Village, California 91361
veincenterwlv.com

Mention this ad and the $250 initial  
evaluation charge will be waived
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Our stunningly gorgeous cover model, Elena Kolpachikova, lives in 

Malibu, California, but grew up in the Ukraine while it was still incorpo-

rated in the Soviet Union. Ukraine became independent when the Soviet 

Union dissolved in 1991 but it has recently been in the headlines again as 

the contentious issue of Russian reoccupation rages on. Elena endured the 

hardships of communism as she grew up in that part of the world – and 

became adept at survival.  Her beauty gave her the opportunity to escape 

to the west – where she became a much-in-demand model. Enjoy reading 

about Elena’s fascinating life on Page 50.

The Soccer World Cup kicks off soon so we’ve given you a crash course on who to look out for as the world 

joins in the spirit of the festivities in Rio (Page 16). Also in the sports arena is an uplifting story on a hockey 

team’s tragic ending – but the restorative value of their legacy (Page 12).

Our Fashion Editor, Magda Pescariu takes us on a fascinating chronology of the impact of the Silver Screen 

on our fashion senses in the past couple of decades. Enjoy her marvelous insight on Page 62. 

We have a sumptuous Homeandhearth section as the weather warms in time for summer.  Outdoor ideas 

are covered comprehensively on Page 44 as we showcase Pacific Patio Furniture’s outdoor ideas. Also featured 

are an array of diverse homes for sale – all of which have distinguishing, beautiful features.  That section starts 

on Page 68.

As always, our generous community rallies for very worthy causes. Our Scenearound section (Page 20, 22, 

24, 26) highlights the generous people who put so much time and energy into those philanthropic events. Our 

Moneysmart articles give comprehensive advice on the current economical climate (Page 88 – 91).

Enjoy the build-up to summer.

Diana

Editor’sletter



Mary Ellen Waller,* Attorney 
at Law, California and New 
York Bar Admissions.

Marshall Waller, Attorney 
at Law, Certifi ed Family 
Law Specialist, California 
State Bar Board of Legal 
Specialization. 

Combined, we bring more 
than 60 years of business and 
legal experience to the table. 

We know the divorce and family law climate 
in Los Angeles and Ventura counties 

� e law � rm of Feinberg & Waller, APC, is known as a formidable 
force of attorneys practicing in all aspects of complex divorce and 
family law matters. Feinberg & Waller’s lawyers have dealt with the 
top family law attorneys in the nation. � e law � rm is at the forefront 
of family law thinking, leadership, information, and continuing legal 
education in California. We derive great satisfaction from practicing 
in such an all-encompassing, complicated, and challenging � eld.

We are honored to have the privilege to be in this profession; it 
allows us to problem-solve and help develop individually tailored 
solutions for people, children, and families of this community. We 
enjoy promoting creative strategies with our highly skilled team 
of attorneys, paralegals, sta , and extensive network of experts. A 
hallmark of our practice is nuanced experience, distinctive in-depth 
perspectives, and our empathetic approach to your matter. 

� e lawyers of Feinberg & Waller, APC, 
have the tenacity to negotiate the results you 
deserve and the ability to obtain those results 
through legal advocacy when necessary. We 
treat clients compassionately, in a respectful, 
discreet, and non-judgmental manner. Our 
goal is to adhere to principled, universal 
codes of ethics, and the delivery of excellent 
“all around” personal service that caters to 
the needs of our discerning clientele.

* Attorney shareholder, not available for 
individual retention, services limited to 
management of Feinberg & Waller, APC
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With fresh memories abounding of the Sochi 2014 Olympics  - and apropos our cover 
model Elena Kolpachikova being from that part of the world – we felt it fitting to cover 
the remarkable story that NBC documented from the September 2011 Lokomotiv Yaro-
slavl air disaster in which the players and coaching staff of the Russian Lokomotiv Yaro-
slavl professional ice hockey team – tragically lost their lives. Flight 9633 crashed near 
the Russian city of Yaroslavl when the aircraft ran off the runway before lifting off. It 
struck a tower mast, caught fire and crashed 1.2 miles from Tunoshna Airport at the Vol-
ga River bank. The only person who survived the crash was the avionics flight engineer, 
Alexander Sizov. 43 out of 45 people died (one of the players died 5 days later). Almost 
an entire hockey team’s lives were wiped out while traveling to Minsk, Belarus to start 
the 2011-12 KHL (Kontinental Hockey League) season. This wasn’t just any hockey side. 
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PortraitsofDistinction

Thousands of Lokomotiv Yaroslavl fans 
attendeded a commemorative service at a 

church in the city a day after the disaster 
and honored the players with memorials
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This was a team that was a member of 
Russia’s top ice hockey league – and the hard-
working community of Lokomotiv wrapped 
their passion and their loyalty around their 
hockey team. Forget distractions like popcorn 
and candy. So avid was the attention of the 
team’s fans that they devoted every ounce of 
their energy during games to cheering on 
their players.  Yarasolavl was defined by its 
love for hockey and hockey was Yarasolavl.

 Amongst the players killed was tough 
defenseman, Ruslan Salei, Captain of the 
Belarusian Olympic team and a stalwart 
player with the Mighty Ducks of Anaheim 
for 9 seasons. He was a fan favorite because 
of his unwavering dedication to the team. He 
had played 14 seasons in the NHL (National 
Hockey League) and earned the nickname 
‘Rusty’ because of his toughness. Salei joined 
Lokomotiv after the 2011 season – hoping to 
play just one more season before retiring to 
his beautiful wife and 3 children in Southern 
California. Things could have turned out so 
differently if Salei had followed his original 
plan to drive – rather than fly on Septem-

ber 7th, 2011, but he changed his mind last 
minute because he wanted to fly with his 
team. Nobody could have prepared Ruslan 
Salei’s wife, Bethann, for the call she received 

in Southern California that day. The words 
“there’s been a tragedy” shattered her family’s 
life. In Minsk, one day after the crash, what 
should have been Ruslan Salei’s homecom-

ing – was instead a memorial. The players of 
Dinamo Minsk each offered a goal as a trib-
ute to each of the players who lost their lives. 
A similar scene played out at hockey arenas 
around the world. NHL players paid trib-
ute to their former friends and teammates. 
Nearly 100,000 people attended the service 
for the players at the Locomotiv Arena, 
including Vladimir Putin.  From there, the 
city faced its biggest challenge: how to build a 
program and heal a community whose grief 
was so raw and palpable. 

The KHL’s schedule was dark in 2012 as 
fans, relatives and hockey’s all-time greats 
like Wayne Gretzky gathered in Yaroslavl 
on the one-year anniversary of the crash. 
Wayne Gretzky – visibly distraught – said: 
“You just can’t even describe how sad the 
tragedy really is; it’s just so overpowering. 
I was so emotional today and it’s good to 
know that nobody is forgetting about these 
guys and their impact upon the game.”

But in amongst this profound tragedy – a 
glimmering piece of light began to unfold – 
one that reminds us of the really important 

Photographs of the players and coaches who died are displayed at 
the team’s arena, where a memorial bell is rung before each game

“You just can’t even 
describe how sad the 
tragedy really is; it’s 
just so overpowering. 
I was so emotional 
today and it’s good to 
know that nobody is 
forgetting about these 
guys and their impact 
upon the game.”—  
           Wayne Gretzky

PortraitsofDistinction
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things in life. It involved one of the victims of 
the crash, Locomotiv’s Team Captain, Ivan 
Tkachenko, who had risen from humble 
beginnings to become a highly-respected 
player and leader.  While hockey players are 
usually renowned for being rugged and tough 
– Tkachenko had displayed a remarkably 
compassionate side to his character since boy-
hood. His mother recounted how Tkachenko 
would give away her factory bonuses amongst 
children in his local playground. She also de-
scribed him as a ‘guiding star’ in people’s lives. 
His father described how he had ‘an open 
soul’ – one that magnetically attracted people. 
Today, Tkachenko’s jersey is worn by fans 
across Russia to honor his selflessness. But 
that’s not the end of his remarkable life legacy.

After the 2011 crash, a blogger discovered 
that Ivan Tkachenko, the compassionate and 
generous young boy, had grown up to be a 
magnanimously compassionate and gener-
ous adult – both on the hockey ice – and off. 

Before his sudden death, there was a signifi-
cant unknown secret – one that not even his 
wife or children knew about: Tkachenka was a 
substantial anonymous donor to an organiza-
tion that helped children in need of medical 
treatment. One of those children was Diana 
Ibragimova, a 14-year-old Russian girl who 
was dying of leukemia. Tkachenko quietly 
donated in excess of $30,000 to Ibragimova’s 
life-saving surgery.  He gave the last dona-
tion on the morning of his plane crash death.   
The young Russian girl’s life was saved and 
when she found out who her anonymous 
donor was, she was overcome with gratitude 
and emotion.  She said, “I was shocked when 
I learned that Tkachenko was the person 
who saved my life.  It’s hard to imagine that a 
hockey player could help so much and send 
such a huge amount of money.” Ibragimova’s 
mother recounts: “We thought it must be 
some very rich person who could afford to 
wire 500,000 rubles to a sick child. I would 

have been in the streets with an outstretched 
hand.” Since the 2011 plane crash tragedy, 
Diana Ibragimova and her mother have 
made the 14-hour train journey to Yaraso-
lavl every year to thank Ivan Tkachenko’s 
family for saving her life. Diana describes 
Ivan as a true hero. She’s become a regular 
attendee at the Lokomotiv Yaroslavl hockey 
games and the spirit of their team’s much-
respected captain, Tkachenko, lives on. 

Tkachenko’s father said, “One cannot put 
a price on a human life. My son did some-
thing substantial in this world. His life was 
not in vain.” 

And back home here in the USA, those 
whose lives perished on September 7th, 2011, 
including 9 former NHL players, Pavol Demi-
tra, Ruslan Salei, Josef Vasicek, Karel Rac-
hunek, Karlis Skrastins, Alexander Vasunov, 
assistant coaches Alexander Karpovtsev and 
Igor Korolev, and head coach Brad McCrim-
mon – will always be remembered.

Prime Minister Vladimir Putin flew in specially to attend a farewell ceremony for the Lokomotiv Yaroslav ice hockey players at their home arena

Pavol Demitra

Ruslan Salei

Acknowledgments:  NBC Olympic 2014 documentary narrated by Live Schreiber
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Lionel Messi



PortraitsofDistinction

THE 2014 
 SOCCER 
 WORLD CUP

The 2014 FIFA Soccer World Cup is scheduled to take place 

in Brazil from 12 June to 13 July 2014. It will be the second 

time that Brazil has hosted the competition, the previous 

time being in 1950.  Brazil is one of three countries that is 

expected to take the World Cup.  Supporters of Spain and 

Germany would argue that their beloved team has the edge 

but it’s safe to say that those three countries have exceptionally 

strong chances. Spain is the defending champion, having de-

feated the Netherlands 1-0 in the 2010 World Cup final to win 

its first World title. Italy won in 2006, and Brazil won in 2002.

JUNE 2014 • www.wmlifestyle.com  Westlake Malibu Lifestyle  19 
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Local Soccer coach, Seydina Seck, who runs 
the Golden Soccer School in the Conejo Valley, 
and who is a strong advocate for all the positive 
benefits that can be derived from kids playing 
soccer, will be in Rio in June – avidly studying the 
32 participating countries from across the world.  
He says, “Soccer is followed religiously in the rest 
of the world.  Since we held the 1994 Soccer World 
Cup in the USA, there’s been more interest locally 
in the sport – and Landon Donovan, who plays for 
L.A. Galaxy - will be leading the USA in his 4th 
World Cup.  Our first game is against Ghana and 
the stakes and competition are high.”

Speaking passionately about the benefits of 
Soccer, Seydina, who originally hails from Senegal, 
Africa, says, “Soccer develops so many wonderful 
skills in children.  It’s a very socially-oriented game that helps children 
inter-relate well while building up their athleticism and self esteem. 
You can’t be selfish if you are going to be a valuable team member, 
and a really good player displays intelligence, tactical awareness and 
discipline.  If one looks at the legends of the game – people like Pelé 
of Brazil who is arguably the greatest player of all time – one notices 
that their brilliance revolves around that innate intelligence and 
ability to read the game.  They know where to position themselves, 

how to absorb the ball and how to get their team 
mates involved in the tactical plan. Other players 
who stand out are Lionel Messi of Argentina – 
who is currently rated the best player in the world. 
Cristiano Ronaldo of Portugal is another star 
player.  Recently voted ‘Player of the Year’, he is also 
arguably the most expensive soccer player in history 
– having been transferred from Manchester United 
to Real Madrid in what is described as the most 
expensive trade in the game.”

As for what to expect on June 12, 2014, Seydina 
says emphatically, “Everything about this World 
Cup is going to be colorful and exciting.  It’s in Rio, 
a city that is renowned for its festivities. Addition-
ally, Brazil is very anxious to win the Cup. They 
don’t want to lose again. What I am particularly 

interested in is watching how Soccer can unite the world.  It’s one of 
the most accessible sports in the world.  Any kid can play it anywhere 
in any country.  All you need is a ball and a flat piece of field.  Unlike 
so many sports that are expensive and inaccessible to the world’s kids, 
Soccer is right there – available to any kid who wants to have fun 
while learning how to focus, take responsibility, and handle pressure. 
These are great life skills that Soccer teaches naturally.”

Acknowledgements: the sun.co.uk; dailymail.co.uk; Getty Images

PortraitsofDistinction

Landon Donovan Cristiano Ronaldo

Seydina Seck
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Scenearound
BLOOM – Centennial Guild of Children’s  
Hospital Los Angeles
Mike D. Nelson Photography

BLOOM was the theme for the Centennial Guild of Children’s Hospital Los Angeles’ March 14th fundraiser at Four Seasons Westlake Village.  
It was a day of rejuvenation and renewal for women who came to support this most worthy cause.
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Dr. Talia Emery, Remedy Skin+Body; Dr. Ilana Kukoff, California Health & Longevity Institute; Jill Simonian, Hallmark 
Channel’s ‘Home and Family’;  Lissa Coffey, Lifestyle and Wellness Best-selling Author; Kym Douglas, Mistress of 

Ceremonies;  Lori Corbin, ABC7 Eyewitness News Food & Fitness Reporter

Hands for Hope Tree: Each petal signifies a hope for 
breakthroughs in neurosciences at Children’s Hospital 
Los Angeles, where miracles continue to happen every 

day, one BLOOM at a time

Dr. Robert Gonzalez from The Chopra Center leading 2 separate 
sessions of meditation and chair yoga by the landmark Four Seasons 

Waterfall to begin BLOOM - a day of rejuvenation and renewal.

Kim Fardad, Christy Cannon

Julee Ireland;  Kym Douglas, Ellen Show beauty and 
lifestyle reporter and best-selling author of BLISS;  Dr. 

Robert Gonzalez, The Copra Center; Suzanne Lapis, 
Children’s Hospital of Los Angeles;  Jill Simonian, 

Hallmark Channel’s ‘Home and Family’

Lori Corbin, the KABC-TV’s Food and 
Fitness Reporter, leading the BLOOM 

audience in a 1 minute work-out 
during lunch

Kym Douglas; Joshua Miller, 5- year-
old CHLA patient and guest speaker



ALDIK
h o m e7651 sepulveda blvd. van nuys     www.aldikhome.com     (818) 988-5970

silk flowers & plants
custom artificial trees
floral arrangements
home accessories

Colorful
Spring
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Scenearound
Patrick Warburton Celebrity 
Golf Tournament
Photography by Sheri Breyer

The 4th annual Patrick Warburton Celebrity Golf Tournament was recently held at the Classic 
Club in Palm Desert & the JW Marriott Desert Springs. The $902,000 proceeds of the event benefit 
St. Jude’s Children’s Research Hospital – which advances cures, and means of prevention for pediat-
ric catastrophic diseases through research and treatment.

24  Westlake Malibu Lifestyle JUNE 2014 • www.wmlifestyle.com

Actors Patrick Warburton, Peter Gallagher, Jackie Flynn & Oliver Hudson 

Berlin lead singer, Teri Nunn, rocks 
the Friday Night Celebrity Jam Session

Rock Demarco speed painted his way into  
the hearts of attendees

Raymond Cruz enjoys golf at the Classic Club Steve Garvey heads out to golf

Starship’s Mickey Thomas and host of HLN’s Morning Express, Robin 
Meade, sing “Nothing’s Gonna Stop Us Now” at the Celebrity Jam Session
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Integrated & Holistic approach to overall health
Upper Cervical Chiropractor m Acupuncture m Weightloss m Cosmetic  
Herbal Therapy m Treating: Vertigo, Migraine Headaches, Fibromyalgia, TMJ,  
Plantar Faciitis, Sports related injuries, Depression & Many Other Conditions.      

 

SHEKINAHHEALTH.COM m 805-777-8154 
650 S. Westlake Blvd. #200 Thousand Oaks,CA 91362
(Located in Westlake Promenade across from the Cinnepolis Theater)

Dr. Joseph K. Kim, D.C. L.Ac.

Chiropractic & Acupuncture 
Combined Make Shekinah 
Health One-of-a-Kind



Scenearound
Hearts for Hope
Photography by Josiah Crum

Hearts For Hope event started 5 years ago by a group of local women to raise awareness and sustainable funds for the Hope Gardens Family 
Center, a refuge for women and their children and senior women experiencing homelessness.  Hope Gardens is run by the Union Rescue Mis-
sion of Los Angeles.  This year’s event, A Garden of Hope, was the first evening event held at the Four Seasons in Westlake Village honoring Roma 
Downey and Mark Burnett, Pepperdine University’s Graduate School of Psychology, and Guggenheim Partners as well as fellow committee mem-
ber Terry Adamson. The event was chaired by Lisa Cislo.  
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Hearts for Hope Committee

Lisa Cislo (left), Terry Adamson

Andy Bales, Roma Downey and Mark Burnett
Hope Gardens Women Jacqui Groseth (Union Rescue Mission), Laila 

Ali , Andy Bales (Union Rescue Mission)



Compassionate, 
state-of-the-art, 
a� ordable pet care, 
24 hours-a-day,
7 days-a-week

Doctor on 
Premises

JUNE 2014 • www.wmlifestyle.com  Westlake Malibu Lifestyle  27 

 Is Pleased to Announce Our New Satellite Office!
 Now Serving Westlake Village, Malibu, Calabasas  

 and the surrounding areas.

 www.skinsationmedispa.com

 We accept Visa, Mastercard, Discover and CareCredit

 Located Inside the office of Dr. Abilio Ramos MD Family Practitioner

 430 E. Avenida De Los Arboles, Thousand Oaks CA  

 Dr Gregory Klis, M.D.  Beckie Duke, R.N.

 •  Viora Skin Tightening and Body Contouring

 •  Botox
 •  Radiesse
 •  Phentermine as low 
    as $75 per month

 •  Juvederm
 •  Xeomin
 •  Medical Grade 
    Chemical Peels

 •  Voluma
 •  B12 and Fatbuster
    Injections
 •  CoolScuplting

 One Of 
 Californian’s Largest  Botox, Juvederm and  Voluma Providers

  855.332.3230



What’snewintown

T
he Malibu store located at 
Trancas Country Market is 
the first-ever Vintage Grocers, 
an independent grocery store 
that is custom-made to serve 
Malibu and the surround-

ing area. We can meet shoppers’ everyday 
grocery needs and provide exceptional offer-
ings from our kitchen that are ready for your 
table.  From Beachy Cream to Malibu Honey, 
Vintage Grocers offers the best in locally 
grown and locally made produce and prod-
ucts. We also have a full selection of organic, 
all-natural, international, Kosher, GMO-free 
and gluten-free food and products.  To us, 
food is about relationships, family events and 
occasions that bring us together. We want to 
share our passion for food with you. 
30745 Pacific Coast Highway
Malibu, California 90265
310-457-2828

Vintage  
Grocers
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Scenearound
Wish Night Celebration 2014
Wish Night Celebration 2014 took place at the Westlake Hyatt Plaza on February 28, 2014.
Make-A-Wish Tri-Counties grants the wishes of children with life-threatening medical 
conditions to enrich the human experience with hope, strength and joy. Make-A-Wish 
Tri-Counties has granted over 1200 special wishes to children in Ventura, Santa Barbara 
and San Luis Obispo. For more information on ways to help visit www.tri-countries.wish.
org.  Donate airline miles at http://tri-counties.wish.org/ways-to-help/giving/airline-miles.

Ulices, MC John 
MacFadyen, 

Ricardo Arreola

President of Lamia 
Financial Chris Lamia 

& wife Rhonda

Ron Giger, General 
manager at O’gara Coach, 
Mallory, Marlena & Maci

Ulices - 2014 wish child



Ilene’s Boutique
Featuring The Next Door Outlet 1000 sq.ft discounted  up to 90% off everyday 

1145 Lindero Canyon Road, Westlake Village, CA 91362 
(at Kanan and Lindero) 805.373.6633 
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Motoringpursuits

T
here is no mistaking the approach of a helicopter — a big 
helicopter — carrying a heavy load. A wall of flame and 
billowing smoke obscures its approach from below the 
ridge. In seconds it seems to explode into view with its 
two jet engines on full song as it clears the crest and the 
flames. As suddenly, its belly tank opens to release over 

83,000 pounds of water. The great yellow mechanical hero banks and 
sweeps out of the canyon leaving in its wake only steam. Saved again.

How many times in 15,000 hours of technical mastery of the Igor 
Sikorsky’s marvelous — and lethal — machine has V. Lee Benson 
been responsible for delivering good news — life-saving good news? 
His delivery is often from the massive tank installed in the belly of 

his Sikorsky S-70 Firehawk, but no less frequently from the end of a 
smooth cable and harness suspended from a rescue hoist in its open 
door. All manner of rescues are delivered in-extremis; howling winds, 
foul weather, smoke and flame, even in clear sunny days when his 
machine is hovering near the face of a cliff struggling against omni-
directional drafts to extract someone more foolish than the helicopter 
pilot sent out to risk everything to extract him or her from the results 
of a bad decision. It is not a death wish that sends search and rescue 
helicopter pilots into the brink, it is a life wish — not for his life, but 
for a stranger’s.

Lee Benson is an achiever. His wife Dantia is no less so. While Lee 
is out making noise, defying the laws of physics and raising his heart 
rate, Dantia is quietly training fine, championship-winning horses and 
raising the bar in the artful science of Dressage. They also like great 
houses (they have designed and built two so far) — and cars.

The first car Lee drove was his cousin’s ’64 Cobra. Had his cousin 
been a fisherman, he could not have set the car guy hook any deeper, 
but he was a merchant seaman. While Lee was a senior in high school 
his cousin left on a long sea voyage. He had traded the Cobra for a 

Performance
The tactile and cerebral dexterity of a first tier aerial 
lifeguard. Story by Larry Crane  
Photos From V. Lee Benson Archive

2014 Bentley Mulsanne

Ultima GTR with Dantia on Sophie





32  Westlake Malibu Lifestyle JUNE 2014 • www.wmlifestyle.com

Motoringpursuits

new Corvette and asked Lee if he would take 
care of it for him. He would pay Lee $50 per 
month to keep it clean and drive it regularly 
— No! Really!

After high school Lee went into the Army 
to fly the legendary Bell UH-1 Iroquois 
(forever known as a Huey) in Viet Nam. After 
a tour of dodging enemy fire he came home 
to continue flying — in the air and on the 
ground. He had owned a ’65 Dodge Dart V-8 
GT and an Olds V-8-powered ’23 Ford T hot 
rod in high school while working in his dad’s 
pizza shop. Lee suggested to a family friend 
he would keep his vacant house clean if he 
could use the garage; therein was his advanced 
automotive education.  After Nam he drove a 
427 Corvette and flew charter helicopters out 
of Scottsdale, Arizona. He often flew racers 
from the airport out to Phoenix International 

Raceway. One of his customers was Mario 
Andretti. They met again at a Stephen Stills 
party some time later and Mario remembered 
his pilot; another man of high performance 
based on focus and discipline. Lee’s personal 
focus on the quality of performance led him 
to a Sunbeam 289 Tiger (a baby Cobra) and a 
Porsche 944 Turbo S with which he learned to 
DRIVE as well as he flew.

Lee joined the Los Angeles County 

helicopter team in 1981 and became its 
“Safety and Training” officer. After extensive 
experience with the county’s wind and fire 
challenges he began to research advances in 
aerial firefighting techniques and equipment. 
He became Chief Pilot in 1996 and was made 
the Program Manager and design consultant 
of the county’s rotor-aircraft water tanker 
program that resulted in Fire Chief P. Mi-
chael Freeman acquiring two Sikorsky S-70 

Sikorsky S-70 
Firehawk at work

Lee Benson Roadster Benson ranch

Firehawk loading

Dantia on Bad 
Boy, multiple 
national honors

Firehawk office

Ground level performance remains an 
important component of the Benson way 
of life. Dantia’s beautifully-crafted horse 
training facility continues to produce 
champion performers in the calm air of 
its mountaintop retreat.



Kombucha on TapStacks, Salads &  SoupsLocal, Organic Produce
30745 Pacific Coast Hwy., Malibu, CA 90265 • (310) 457-2828

www.facebook.com/vintagegrocers

Vintage Grocers
Your Hometown, Homegrown Market

The Best Seat in The House.

The Sofa Guy is a locally owned design studio & showroom, where customizing & 
quick delivery is a way of life. We help you design your fabulous sofa, sectional, chair, 
upholstered bed, dining chair and more. From our wide range of floor samples and  
fabric library overflowing with couture fabrics, we can help “build” your perfect sofa.  
And our top grain leather pieces are all hand-made in California.

2520 E. Thousand Oaks Blvd • 805-497-3222 • www.TheSofaGuy.com Inspire • Design • 
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Motoringpursuits

Firehawks in 2000 and a third in 2004. Each 
can carry 1000 gallons of water and can be 
filled from local water supplies by a power-
ful pump through a retractable-collapsible 
hose; it can raise 1000 gallons 12 vertical feet 
in 50 seconds. The system can also deliver 
fire suppressant — and grateful smiles from 
homeowners watching from the ground.

Ground level performance remains an 
important component of the Benson way of 
life. Dantia’s beautifully-crafted horse train-
ing facility continues to produce champion 
performers in the calm air of its mountain-
top retreat. That air of calm reaches into the 
fastidious shop of her husband, now filled 
with the vital elements of racecraft. A few 
years ago Lee was introduced to Ted Marlow, 
his son Richard and their Ultima supercar. 
Created by the legendary racecar designer 
Lee Noble and developed with the finances 
and competitive instincts of his first cus-
tomer, Ted Marlow, the Ultima was able to 
win so often and embarrass the competition 
so profoundly it was banned from Britain’s 
most popular race programs. Ted purchased 
the rights to produce the car for road use. 
Weighing less than most small economy cars 

and producing up to 600 horsepower from its 
modified Chevrolet V-8 it was quickly recog-
nized as the quickest road car in the world. It 
could deliver the famous metric, zero to 100 
to zero, in just over 9 seconds, a key compo-
nent of which was the finest braking system 
experienced by a number of professional 
automobile analysts and racers.

The Bensons made a visit to Ultima Sports 
Ltd in Hinkley, Leichester, England to have 
a look. They each got “THE RIDE” beside 
champion racer Ted Marlow. With eyes wide 
and heart rate at the red line, Lee Benson 
climbed out and helped Dantia into the 
spectator seat of the tiny Ultima GTR. Within 
a few minutes the car returned to the car park 
with Dantia exhibiting the same stunned 
expression as her husband. As she climbed out 
she simply shouted, “BRAKES!” - followed by 
eye contact with Lee and, “You need to have 
one of these!”

And so it was. Shortly after their visit a 
GTR body and frame arrived at the ranch ac-
companied by 28 boxes of additional pieces 
and a three-volume set of instructions. With 
the mentorship of legendary race fabrica-
tor John Mason and Lee’s long-established 

demand for high-performance excellence 
from himself, his bright yellow “ultimate” 
Ultima GTR is now finished! Powered by a 
565 horsepower Corvette LS-1 engine it will 
detach your retinas en route from a stand-
ing start to 60 mph in 2.3 seconds and offer 
no relief as it howls on up into three digits 
— pure entertainment for a living action 
hero whose favorite performance enhancing 
compound is adrenaline.

Sharing the home shop is a pair of very 
different projects. One a tiny Renault 5 
Turbo with its engine mounted inside 
behind the front seats; a much-loved World 
Rally champion, it is famously the road 
conveyance of the cognoscenti, and appro-
priately, Lee’s favorite car. The latest in the 
Benson family of performance icons is a hot 
rod quite unlike anything you ever saw in 
high school. Powered by a radical 5-cylinder 
engine and equipped with elegantly con-
structed independent suspension, it is no 
less than a very fast sports car in an Ameri-
can hot rod suit. It complements its shop-
mates to complete — so far — a very clear 
illustration of the essence of an extremely 
high-performance life.

Ultima GTR LS1

Ultima components

Renault 5 Turbo

Renault World Rally Championship
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OPPORTUNISTIC 
move quickly in this fast paced environment  

RESPONSIVE 
with an eye on your success 

DECISIVE 
get access to decision makers 

WIN-WIN 
your success is our success

Janice Armijo, CRCM, S.V.P., Regional Manager, Westlake Village

875 Westlake Blvd. Ste. 101  |  Westlake Village, CA 91361  
Direct Phone: (805) 496-9010  |  Fax: (805) 496-9016  |  Cell: (805) 889-2714 
https://crbnk.com/location/westlake-village
Mon. - Thurs., 9:00 AM to 4:00 PM   
Fri., 9:00 AM to 5:00 PM  |  Sat. and Sun., closed

Our Westlake Village Branch serves investors and companies throughout 
Southern California. It provides clients direct access to executive management, 
with customized products delivered through highly experienced relationship 
managers and some of the best technology in the industry. We specialize  
in providing comprehensive banking services to commercial entities, owners, 
high net-worth individuals, active investors and non-profit organizations.  
We are proud to now be serving the Ventura County market.

What’snewintown

V
ilebrequin is pleased to announce its newest 
boutique in The Malibu Lumber Yard – a per-
fect home for a brand that celebrates sun, sandy 
beaches, picturesque oceans, and a relaxed lifestyle. 
This newly-designed concept store will transport 
shoppers to a beach cabana on the Côte d’Azur. 

From its beginnings in Saint-Tropez in 1971, Vilebrequin has 
been synonymous with technical and stylistic excellence. Its classic 

boxer style swimsuits are as desirable 
for their quality craftsmanship as for 
their innate fashion sense. Vilebre-
quin offers a collection of beach and 
resort items including polos, linen 
shirts, linen shorts and pants, and 
luxuriously soft cotton tee shirts. 
Mother and daughter collections have 
been added to complement the brand 
which has long been geared to fathers 
and sons. Unisex accessories include 
cotton caps with the embroidered 
iconic Vilebrequin turtle, beach bags, 
plush towels in eye-catching colors, 

and collaborative Special Edition Havaianas flip flops. Vilebrequin 
has supported the initiatives of ‘Plant a Fish,’ created by explorer 
Fabien Cousteau, since 2011. Their specific mission together is to 
reintroduce 1,000,000 Hawksbill Sea Turtle hatchlings, an endan-
gered species, around the world. Vilebrequin Malibu is excited 
to participate in Plant a Fish’s philanthropy, protecting the aqua 

systems of the world.
Malibu Lumberyard. 3939 Cross 
Creek Rd. Malibu, CA 90265
310.456.7395  • us.vilebrequin.com

Vilebrequin



Is Success Cultural?
By Diana Addison Lyle

A recently published book, ‘The Triple Package’ is a 
fascinating study of the criteria that drive success in 
the USA.  Authors Amy Chua and Jed Rubenfeld 
– both Professors at Yale Law School – succinctly 
explain how 3 unlikely traits determine the rise and 
fall of cultural groups in the USA. Interestingly, the 

findings debunk stereotypical prejudices or notions we might hold 
on race and cultural groups. Chua and Rubenfeld use income, oc-
cupational status and test scores as just some of the criteria that mea-
sure success. Critics would argue that ‘success’ is subjective and not 
necessarily associated with those criteria. However, since the USA is 
a capitalistic society, and since the pursuit of happiness is a separate 
topic altogether, it seems fair to qualify success from the perspective 
of test scores, education, income and upward mobility in our society.  

While it is true that some people without higher education are success-
ful (in the generally accepted perception of success within the USA) while 
some people are unsuccessful despite holding advanced degrees, the latter 
cases are not generally typical. Chua and Rubenfeld go beyond this and 
assert a new theory about what drives success. The fact is that there are 
subgroups in the United States far outperforming many white and Asian 
subgroups. Moreover, there’s a demonstrable arc to group success.  

While the first generations of immigrant groups typically become 
very successful in comparison to their struggling parents, the study 
finds that their ‘success’ dissipates by the third generation of the im-
migrant groups.  This extinguishes the notion that there are innate 
group differences and ‘model minorities’.  Successful Asian immi-
grants don’t necessarily produce successful grandchildren.  

Another commonly held notion that is being questioned is that 
self-esteem – feeling good about one’s self – is the key to a successful 
life. Americans place a big emphasis on this. But if we study the most 
successful groups in the USA – the opposite is apparent.  People who 
feel insecure, inadequate, and inferior tend to feel that they have to 
prove themselves – and therein lies their driving force.  They strive 
harder than anyone else.

According to the findings, there are 3 elements to this TRIPLE 
PACKAGE that play a pivotal role in determining success and they 
are found in every racial group:

• A SUPERIORITY COMPLEX
• INSECURITY
• IMPULSE CONTROL

This trilogy provides the potent cultural constellation that drives dis-
proportionate group success. The Triple Package is accessible to any 
group anywhere.  America was once upon a time the definition of a 
Triple Package culture but it has been losing that edge in the last 100 
years. That does not mean that the American Dream is dead. It’s not. 

PortraitsofSuccess
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PortraitsofSuccess
However, some groups have garnered the 
edge of this Triple Package – which enables 
them to take advantage of opportunity far 
more than others.  This is because Americans 
who are very comfortable oftentimes become 
complacent. Mix in an attitude of entitlement 
with that complacency and you have a recipe 
for downward spiraling.

A SUPERIORITY COMPLEX 
If one studies America’s most successful 
groups, it becomes apparent that they don’t 
believe they are equal to others.  Quite the 
opposite is true. While they may not state it 
openly, they have an innate belief that they 
are superior, exceptional, chosen. If compla-
cency sets in with this feeling of superiority, 
then the driving force dissipates, but if the 
notion of superiority is coupled with a need 
to maintain this position by striving to be 
the best because of this sense of exceptional-
ity – then the theory holds true. Think about 
the students who achieve exceptional grades.  
Everyone regards them as the ‘clever kids’ 
and clever kids want to maintain that place. 
Gifted athletes also fall into this group.  They 
know that they are special (and this may or 
may not be genetic) and the fact that they’ve 
been singled out and admired - drives them 
to excel even more.

INSECURITY
When people feel that they are ‘not good 
enough’, or that they are  ‘outsiders’, the 
desire to prove themselves and to exceed 

people’s expectations of them is 
compellingly powerful. This is 
particularly true of immigrants 
whose insecurity may lie in the 
fact that they speak differently, 
or that they don’t quite fit in 
because their family is differ-
ent or that they don’t belong to 
the ‘cool’ group at school. They 
have a need to prove that they 
are worthy and their unease 
creates the energy to work hard 
and to achieve.  Think about the 
school nerd.  While the high school jocks and 
the cheerleaders are the popular students on 
campus, the nerds tend to concentrate their 
energy and resources on studying and ‘crack-
ing the code’. The same can be said of anyone 
with a slight inferiority complex.  They may 
not get the girls in high school but they soon 
prove to themselves that having a large bank 
account with huge potential for upward 
mobility and the power of choice – gives 
them cache in a society that values power 
and money. The same theory holds true for 
children who are raised in abject poverty.  
If one studies some of the most successful 

people in America, one finds 
that they came from poverty-
stricken backgrounds and their 
determination to break free 
from the chains of poverty was 
their driving force.

IMPULSE CONTROL
The study conducted also found 
that being able to defer gratifica-
tion and exercising discipline 
along the way are huge deter-
minants of success. All of the 

most successful groups in the USA cultivate 
heightened discipline and impulse control.  
More than 40 years ago, Walter Mischel, PhD, 
a psychologist now at Columbia University, 
explored self-control in children with a simple 
but effective test. His experiments using the 
“marshmallow test,” laid the groundwork for 
the modern study of self-control. He asked a 
group of children to wait 15 minutes before 
eating the marshmallows he presented. If they 
did so, they could receive two marshmallows 
later.  Some of the children held off – using 
their will power by recognizing that the reward 
of 2 marshmallows in the long-term was better 
than the one marshmallow in the short term. 
Mischel assessed this same group of children 
over 20 years later and found that the children 
who had exercised delayed gratification by 
waiting 15 minutes – became exponentially 
more successful as adults than the children 
who needed the impulsive, emotional grati-
fication. Exercising impulse control requires 
careful thinking and reflection, and these 
attributes become invaluable in the pursuit of 
success. This is the very opposite of the ‘Live 
for the moment’ axiom. It’s also the opposite of 
the slogan, “If it feels good just do it!”

But the Triple Package has a dark under-
side too. Each of its elements carries distinc-
tive pathologies which when taken to an 
extreme, can have toxic effects. Ultimately, 
the authors conclude that the Triple Package 
is a ladder that should be climbed and then 
kicked away, drawing on its power but break-
ing free from its constraints.
Acknowledgements: ‘The Triple Package’ by  
Amy Chua & Jed Rubenfeld.

While the first generations of immigrant 
groups typically become very successful in 
comparison to their struggling parents, the 
study finds that their ‘success’ dissipates by 
the third generation of the immigrant groups.

Amy Chua & Jed Rubenfeld.
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IS THERE SCIENTIFIC CONSENSUS ON 
CLIMATE CHANGE?
The major scientific agencies of the United States 
— including the National Aeronautics and Space 
Administration (NASA) and the National Oce-
anic and Atmospheric Administration (NOAA) 
— agree that climate change is occurring and 
that humans are contributing to it. In 2010, the 
National Research Council concluded: “Cli-
mate change is occurring and poses significant 
risks for a broad range of human and natural 
systems”. Many independent scientific organiza-
tions have released similar statements, both in 
the United States and abroad. This doesn’t neces-
sarily mean that every scientist sees eye to eye on 
each component of the climate change problem, 
but broad agreement exists that climate change 
is happening and is primarily caused by excess 
greenhouse gases from human activities.

EVIDENCE THAT PROVES THE  
CLIMATE IS CHANGING
The global average temperature increased 
by more than 1.4°F over the last century. In 
fact, according to the National Oceanic and 
Atmospheric Administration (NOAA), the 
decade from 2000 to 2010 was the warmest 
on record, and 2010 was tied with 2005 as 
the warmest year on record. Rising global 
temperatures have also been accompanied by 
other changes in weather and climate. Many 
places have experienced changes in rainfall 
resulting in more intense rain, as well as more 
frequent and severe heat waves. The planet’s 
oceans and glaciers have also experienced 
changes: oceans are warming and becom-
ing more acidic, ice caps are melting, and 
sea levels are rising. All of these changes are 
evidence that our world is getting warmer.

Global Warming ;Fact or Fiction?
The Earth does go 
through natural 
cycles of warming 
and cooling, caused 
by factors such as 
changes in the sun 
or volcanic activity. 
This has been closely 
examined, and the 
warming we have 
seen in the past 50 
years cannot be 
explained by natural 
factors alone. 

Ecoconscious



ARE HUMAN ACTIVITIES OR NATURAL 
VARIATIONS IN CLIMATE RESPONSIBLE 
FOR THE CLIMATE CHANGE BEING  
OBSERVED TODAY?
The Earth does go through natural cycles of 
warming and cooling, caused by factors such 
as changes in the sun or volcanic activity. 
This has been closely examined, and the 
warming we have seen in the past 50 years 
cannot be explained by natural factors alone.  
Evidence shows that recent global warming 
is primarily a result of greenhouse gas emis-
sions from human activities.

IS CLIMATE CHANGE INFLUENCED MORE 
BY HUMAN ACTIVITIES AND EXCESS 
GREENHOUSE GASES OR CHANGES IN  
THE SUN’S ENERGY?
The sun has natural periods of warming 
and cooling. With satellites, scientists have 
measured fluctuations in the sun’s energy and 
found that these recent variations have been 
small in comparison to human influences in 
the last several centuries, with no increase 
in solar energy in the past 50 years. Thus, 
changes in the sun’s energy cannot explain 
the warming we have seen over the past 
several decades. In contrast, the warming we 
are observing is consistent with the warm-
ing properties of carbon dioxide and other 
heat-trapping gases that we are adding to the 
atmosphere.

HOW CAN CARBON DIOXIDE HURT US?
Carbon dioxide is a necessary ingredient for 
plants to perform photosynthesis, and a criti-
cal component of our atmosphere. However, 
you can have too much of a good thing. The 
excess carbon dioxide we are adding to the 
atmosphere increases global temperatures, 
leading to climate changes that can harm 
plants, animals, and humans.

HOW CAN A CHANGE IN 1 OR 2 DEGREES 
IN GLOBAL AVERAGE TEMPERATURES 
HAVE AN IMPACT UPON OUR LIVES?
Changing the average global temperature by 
even a degree or two can lead to serious con-
sequences around the globe. For about every 
2°F of warming, we can expect to see
• 5—15% reductions in the yields of crops as 
currently grown
• 3—10% increases in the amount of rain fall-
ing during the heaviest precipitation events, 
which can increase flooding risks
• 5—10% decreases in stream flow in some 
river basins, including the Arkansas and the 
Rio Grande

• 200%—400% increases in the area burned by 
wildfire in parts of the western United States 
Global average temperatures have increased 
more than 1.4 degrees Fahrenheit over the last 
100 years.  Many of the extreme precipitation 
and heat events that we have seen in recent 
years are consistent with what we would expect 
given this amount of warming.  Scientists proj-
ect that Earth’s average temperatures will rise 
between 2 and 12 degrees Fahrenheit by 2100.  

WHY ARE WE EXPERIENCING COLDER 
THAN USUAL WINTERS IF THE EARTH IS 
SUPPOSED TO BE WARMING? 
The frigid temperatures in the East this winter 

and record snow levels do not mean that global 
warming isn’t happening. We know that global 
average temperatures are rising. However, even 
with this global warming, at the local or regional 
level, we can expect to have some colder-than-
average seasons or even colder-than-average 
years. 2010, 2011 and this year were colder than 
the average winters from the previous decades. 
In fact, extra snowy winters can be expected. In a 
warmer climate, more water vapor is held in the 
atmosphere causing more intense rain and snow 
storms. As the climate warms, we do expect the 
duration of the snow season to decrease — how-
ever, as long as it is still cold enough to snow.  
Acknowledgements: United States Environmental Protection Agency

Ecoconscious
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H
ello again.  Time for 
more short stories about 
big people.  

Someone asked me 
the other day, of all of the 
people that I’ve met, who 

has had the biggest effect on me?  I got to 
thinking that three people in my life will 
go down in my memory as very interesting 
and unique.  

I was at a golf tournament in San Antonio, 
TX several years ago and I had the oppor-
tunity of sitting in a room with President 
George Bush the elder.  For forty-five 
minutes I was able to talk to this incredibly 
interesting man.  Here is a man who was 
head of the CIA at one time, was ambas-
sador to China, and then the President of 
the United States.  We had something in 
common.  His Secretary of Commerce, 
Mac Baldridge was a rodeo cowboy.  He 
used to invite me to Landover, Maryland 
to rope with him.  Unfortunately Mac 
died when a horse flipped over backwards 
on him. During my conversation, what I 
found interesting was that President Bush 
insisted on asking question about me and 
my career and I insisted on asking him 
questions about him and his career.  It was 
really a special few minutes sitting with the 
most powerful man in the world - a few 
minutes that I will never forget.

I produced the Closed Circuit boxing 
match, “The Thrilla from Manilla” with Joe 
Frazier and the incredible Muhammad Ali.  
Regardless of what you think of Ali, I truly 
believe at one time, he was the best com-
municator in the world.  Unfortunately, 
he surrounded himself with people, that 
I thought, did not do him justice.  I was 
producing the fight for Jerry Perenchio 
and Norman Lear.  We had the Closed 
Circuit rights for California, Nevada, 
Texas, and Louisiana.  It was tough getting 
publicity for the fight since it was being 
held in the Philippines.  We finally got 
Ali’s brother to take a swing at Joe Frazier, 
and the press picked it up and it was a big 
boost to our publicity campaign.  I had the 
opportunity several times of talking to Ali.  
He was mesmerizing.  He was one of those 
people that when he walked in the room, 
the room literally stopped.  I still think he 
will go down in history as one of the best 
boxers in the world, and as one of the best 
communicators.  

I mentioned earlier that three people had 
an impact on me.  In reality, it’s six because 
I have to include The Beatles as one entity.  
The first time I met The Beatles was at 
about 3:00 am in the morning was at a 
private hangar at LAX.  They had just flown 
in from Seattle and were tired and obvi-
ously exhausted from their crazy schedule.  
Still, they had the presence about them 
of being interested in everyone around 
them.  McCartney was talkative, Harrison 
was talkative, Ringo sort of stood off to 
the side, and, it was obvious to me from 
the very beginning that John Lennon was 
the boss of the group.  In the days to come 
before the first Hollywood Bowl show, I 
had several instances to ask their manager 
Brian Epstein about what I should do about 
certain circumstances.  His answer to me 
was always, “I have to ask John”. 

What I found fascinating about these 
four young men was that they worked so 
well together, both on and off the stage.  At 
the press conference, their answers were 
funny and almost seemed rehearsed, yet 
I’m sure they were not.  They, like Ali were 
incredible communicators, and entertained 
no matter where they were.  

I asked John before the show if he would 
not say, “This is our last number”, so that 
we could get them out of the Hollywood 
Bowl without causing a riot.  His answer 
to me was, “We can’t do that.  It would be 
unfair to the kids.  But, I promise you this, 
when we leave the stage, we will leave in a 
hurry.” We got them out of the Hollywood 
Bowl so fast that the kids didn’t believe they 
were gone, and I had to pay for the damage 
of a limousine parked behind the stage.  
Interestingly enough, before the screaming 
and yelling had stopped, The Beatles were 
in an armored car at the corner of Sunset 
and Van Ness.  Thank you LAPD.  

Well, there you have it.  More short stories 
about big people.  Before I go, I’ll leave 
you with these happy words.

If you’re involved in a project and it’s 
not working as well as you would like it, 
remember some of these stories.  

Steven Spielberg was denied admis-
sion to a film school three times.  Win-
ston Churchill failed the sixth grade and 
Oprah Winfrey was fired from her job as 
a news anchor because her boss believed 
she wasn’t made for television.

My thought for the day is, “Life is like a 
roll of toilet paper, the closer it gets to the 
end, the faster it goes”.
See ya next time!   
www.bobeubanks.com
Follow Bob on Facebook!
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What’snewintown

M
uch like Alexis 
Bittar’s jew-
elry collections, 
Bittar’s new 
Malibu boutique, 
his third Los 

Angeles location, stays true to the 
brand’s core aesthetic. The décor of 
the 600-square-foot boutique follows 
Bittar’s love of layering eras, boast-
ing a 1940s deco meets industrial 
style. The interiors of all his stores are 
loosely based on Alfred Hitchcock’s 
movie North by Northwest; inter-
preted in the stores’ custom painted 
cherry blossom silk wallpaper. In 
keeping with the tradition of his ten 
other stores, Bittar’s new boutique 
also features decorative taxidermy creatures, custom created by 
taxidermy Artist Frank J. Zitz. The Malibu boutique also carries 
all of the designer’s jewelry lines; showcasing Bittar’s new Fine 
collection alongside the signature Lucite, Miss Havisham and 
Elements collections, as well as select pieces from the Editorial 

collection. The boutique also houses a significant collection of 
antique jewelry personally curated by Bittar himself. 

Alexis Bittar, Malibu Lumber Yard  
3939 Cross Creek Road 
310.456.1979

Alexis Bittar
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PACIFIC PATIO 
FURNITURE

P
acific Patio Furniture, located in Agoura Hills, CA (Los Angeles 
County),offers substantial collections of patio furniture and accessories – 
representing the world’s most exclusive styles and trends in furnishings.  
Additionally,  Pacific Patio Furniture’s superior customer service insures 

expert personalized attention to every detail so that you can create your ideal, 
luxury outdoor living space. Beyond just outdoor furnishings, Pacific Patio  
Furniture offers replacement cushions, outdoor umbrellas, outdoor heaters and 
fire pits, accessories, décor and more.

Homeandhearth

JENGLISH GARDEN BY CASTELLE 
A classical revival rooted in vintage charm. Perfect in an
English garden, at a French café or in your beautiful home,
this Vintage line is reminiscent of a time when leisure was
truly contemplated with all of the senses. This collection  
is made of fully-welded aluminum and is designed in a  
transitional style of design that combines a classic resort 
feel with contemporary features. This outdoor furniture  
collection complements any outdoor living environment 
where both style, durability and comfort is a top priority.
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URTHA
With curves reminiscent of classic pottery, Urth’s substantial frame is made of fiber 
cement - a durable, yet lightweight material.. A platform within the bowl supports 
decorative material of your choosing and the burner sits just below the top edge of 
the bowl for protection from direct wind, resulting in a more consistent burn. Like all 
Brown Jordan Fires, the Urth uses advanced EcoSmart Fire technology which requires 
no utility connection. Fueled by clean-burning e-NRG Bioethanol, you’ll enjoy a pure, 
smokeless fire experience for your friend and family gatherings. 

GLOSTER AZORE D
The Azore collection from Gloster, a contemporary design, offers a mix of subtle 
curves and sharp angles with a textured, powder-coated finish that is smooth to the 
touch, as well as low in  maintenance. Sleak and sophisticated, the Azore collection is 
the pinnacle of design for this season.

Homeandhearth
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JTUUCI® OCEAN MASTER MAX SINGLE CANTILEVER UMBRELLA
Premium materials and artful engineering endow this umbrella
with extraordinary durability and functionality. Marine-grade  
aluminum combines with an all-weather Sunbrella® canopy to 
withstand any season with ease. An innovative patent-pending 
crank system provides years of smooth operation.

GCONTEMPO BY LLOYD FLANDERS
With the rich color and warm texture of rattan peel, the Contempo
Collection offers the ultimate in outdoor living. Crafted from a distinct 
large-scale premium synthetic vinyl, Contempo provides unparal-
leled durability and functionality. The straightforward, clean design 
of the footed sofa and sectional collection features inviting, loose 
backs, generous cushioning and extra wide arms for truly extraordi-
nary comfort. Contempo is designed for the definitive outdoor living 
space, offering function, comfort, and classic contemporary styling

Homeandhearth
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With over 17,000 square 
feet of elegant showroom 
space, Pacific Patio
Furniture is the largest 
luxury outdoor furniture 
showroom in the Los
Angeles and Ventura 
County areas. Pacific Patio 
Furniture offers free local, white glove delivery by a team that care-
fully transports, unwraps, and assembles patio furniture purchases. 
For further convenience, all packaging materials are removed from 
customers’ properties. Pacific Patio Furniture goes above and beyond 
to help customers realize their dreams of transforming their outdoor 
living spaces into the most luxurious destinations of their home.

Pacific Patio Furniture
28505 Canwood Street
Agoura Hills, CA 91301
(Agoura Design Center)
(818) 949-6120
pacpatio.com

JHALIFAX BY GLOSTER
Classically elegant furniture in its purest form. The finely detailed teak construction
elevates this collection to a new level of sophistication and style

GREGGATA BY NORTH CAPE INTERNATIONAL
The Regatta collection boasts a durable resin weave over a sturdy commercial grade
aluminum frame. The pieces are made of indoor/outdoor wicker and are weather and
UV resistant. Maintenance of the frame and fabric is easy and the pieces can be cleaned 
with mild soap and water.

Homeandhearth
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It  was Eileen Ford who – when she set eyes on Elena Kolpachikova 
in New York for the first time - said of her face, “Who is this 
angel?” The exquisitely beautiful Elena Kolpachikova has 
packed far more into her life thus far than most people do in 
a lifetime. Born in the Soviet Union during some of its most 
repressive and worst years, she experienced drama that one 

usually only sees in movies. From running through the snow in the middle of winter 
to escape being harmed – to trading soviet goods in Turkish Bazaars in Istanbul, 
Elena has experienced much that would have broken a less strong woman. Adept 
at survival, she found a way to escape the Soviet Union and establish a successful 
life for herself in the modeling hot spots of the world. From Kiev to Zurich to Paris 
to New York and then LA, where she resides in Malibu, Elena Kolpachkova’s face 
has appeared on the front covers of the world’s most famous magazines. This Iconic 
Focus model takes us on a vast trip and shares her fascinating life story with us.             
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Shaun Tomson, 1977 World Champion Surfer, and one of the 16 greatest surfers of all time 
(Surfing 2004), led a seismic movement in the surfing industry worldwide nearly 40 years ago 
that sparked a marketing lightning bolt. The growing surf industry immediately recognized the 
profitability of the Tomson image: not only was he a magician riding Neptune’s waves but he 
was smart, articulate, and a cameraman’s dream. Together with his Aussie surfing mates, Shaun 
Tomson hit Hawai’i’s North Shore in the 1970s and birthed the multi-billion-dollar pro surfing 
industry that we know today. It was an undeniably attractive sell to filmmakers and photographers 
with its glistening blue surf and the new golden boys whose athleticism paralleled their bravery. 

Coverstory
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Photography by Amanda Gift & Scott Brinegar.
Mua Tony Yanez
Styling by Elena Kolpachikova & Serena Duffin
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Q: What was it like growing up in the Ukraine?
ELENA: The Ukraine was part of the Soviet Union 
during the communistic regime and living there 
was magical and devastating at the same time. I 
grew up in my home town, Yalta (the resort on the 
Black Sea - loved by Russia’s Tzar Family who were 
killed during the 1917 Russian Revolution), which 
was so beautiful with its graceful, exotic trees and 
plants from all over the world. It’s a famous resort 
destination because of its beauty. I would describe 
Yalta as being very similar to Santa Barbara with 
the mountains and the sea bay. Verdant and se-
cluded, it is steeped in tons of history with beautiful 
old buildings. Genghis Khan’s travels involve Yalta.  
Thanks to the Royal family we had the most elegant 
Palace there which was the Tzar’s family vacation 
home. From an historical perspective, Yalta is the 
famous place where the 1945 Conference was held 
and Stalin and Churchill met here. It was like living 
in a paradise where I could get lost on the property 
and imagine myself as a princess.  I loved to be 
surrounded by nature with Yalta’s Mediterranean 
climate and kind and down-to-earth people. 

Q: The Soviet Union.  What was it like growing 
up in a communist country?
ELENA: The soviet system with its repressive 
regime affected me ever since I was a child.  I 
rebelled against all the social events such as parades 
and community obligations. We had to belong to 
the Pioneer Party and once you had passed that 
and Komsomol (youth division of the Communist 
Party), the final was the Communist Party.  The 
system was so repressive that we had to conform 

to one style of dressing and we were only allowed 
to watch two TV channels that had few programs. 
The only time I remember there being anything 
fun for children was on Sundays when they had 
a one-house comedy show for children.  I was so 
inspired by classical ballet and opera (that Russian 
TV offered in between the news) that I started to 
sew my own dresses. Being fascinated by Russian 
orthodox divine art and music, I was spotted going 
to church in a country that was atheistic. It was 
then that I was warned about being extra careful 
not to get a negative record on my communist club 
membership. It was at an early age that I decided 
that I wanted a completely different future from 
the future that the Soviet Union was offering. I felt 
trapped in every way. I still had the power of imagi-
nation and the ability to think freely; I just had to 
be strong and creative in order to survive and not 
lose myself in the repressive system.  I always want-
ed to leave the Soviet Union.  As a kid I would say: 
I’d like to be part of the circus, so that I can travel 
all over the world.  I wanted desperately to escape 
the gray lifestyle.  There were no colors in anything 
except for nature. Visiting my grandmother in Be-
larus on the border with the Scandinavian countries 
was a nurturing and educational experience and it 
showed me that there were more vibrant places out 
there. Family life was miserable in the Soviet Union. 
Men beat their wives and they were very domineer-
ing, which made me even more rebellious.

Q: Tell us about your family
ELENA: I love my Mother more then anything in 
this universe.  She is always so sweet and loving.  I 
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Photography by Amanda Gift & Scott Brinegar.
Mua Tony Yanez
Styling by Elena Kolpachikova & Serena Duffin



never met my father, but I was blessed to grow up 
in Yalta with fine home-cooked food and fresh gifts 
from our amazing garden.  I had the sun and the 
Black Sea and all the love you can dream of as a 
child. With this foundation I seemed to be unstop-
pable in pursuing my dreams.

Q: So you decided that you would do every-
thing possible to escape from the Soviet Union. 
How did you do that?
ELENA: First I went to Moscow. Your brain is wired 
to constantly scheme for survival when you live in 
the Soviet Union. You become adept at trading and 
figuring out how to hustle your way. If you were tall 
and beautiful, you became an athlete or a prostitute 
and the KGB was your pimp.  The country was col-
lapsing. I was in Moscow with no money – staying 
with my girl friend. A Swiss company offered me 
a bartending position on a Cruise on the Yenisei 
River in Krasnoyarsk, paying $500 a month which 
was 4 times what I’d be getting paid anywhere in the 
country. I knew that had to get to Siberia. I took a 
one-way flight and it was only with God’s grace that 
I made it safely back to Moscow (it turned out to be 
a scam job offer).  In 1989 some organizations sold 
documents with certain visas, so I took advantage of 
this and was able to finally leave.

Q: Your early Modeling Years. How did all that 
evolve?  
ELENA: At age 21 I moved to Zurich not because of 
modeling but because I wanted to escape there. Lots 
of people approached me and informed me that it was 

easy to get a modeling visa in Switzerland. I started 
working right away and was successful.  Within a 
short time I was on the covers of German Annabelle, 
Zurich Schweizer Familie and Cosmopolitan editorial. 
I worked for Hermes, Cartier; did Fashion shows at St 
Moritz. However, I also realized that what I was doing 
had limitations, even though it was a great experience. 
Switzerland was slow in comparison to Paris.

Q: So you moved to Paris at age 25
ELENA: Yes, in order to take my career to the next 
level, Paris was the place to be. I was there for 18 
months and was successful. While there I met Prin-
cess Nora who opened a university for women in 
Saudi Arabia. She had a marked effect on me.  She 
is such a smart, independent woman who defied 
the prejudices about women in Saudi Arabia. 

Q: Why did you decide to move to the USA?
ELENA: I was modeling in Paris and business there 
was difficult. At the same time, there were aspects 
about Paris that I loved.  I would walk into Yves Saint 
Laurent, Pierre Balmain and luxuriate in the artistic 
flair.  It wasn’t the Swiss efficiency I was used to.  I 
had heard that New York was the place to be so I 
decided to visit.  I fell in love with New York before 
even moving there. It was so different from Europe 
- which was pigeon-holed.  There is more scope for 
an artistic personality in New York. There is so much 
diversity from the Metropolitan Opera to 3rd Street 
to a jazz club in the Bronx. There’s Broadway Theater. 
I was in heaven. I couldn’t stop saying every day “I 
love New York” and everybody speaks English!  
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Q: So you figured that New York was the 
spot for you?
ELENA: Yes. From Paris I was signed with Met-
ropolitan models NY, but shortly after 8 months 
they went bankrupt. I began working for Ford 
NY Modeling Agency. I didn’t have a meeting 
set.  I just walked into the lobby of the agency 
and waited for the elevator. Just then, Eileen Ford 
(with Katie her daughter) appeared in the eleva-
tor. She looked at me and said, “Who are you and 
who is this angel?” I introduced myself to her and 
explained I was on my way to meet someone at 
her agency. She replied with ‘Welcome on board!’ 
What I noticed about Eileen Ford was her atten-
tion to detail and her perceptiveness. I was wear-
ing a dress reminiscent of Anna Karenina when 
I met Eileen. I think that’s what she also noticed 
and was drawn to.  Inspired by New York, I began 
singing and acting at The Lee Strasberg Institute, 
then graduated from NYU in Film Directing. 
I had so many incredible experiences in New 
York including meeting Muhammad Ali and Ted 
Turner, spending time with him at a charity event 
that supported Theater in Manhattan. Being 
photographed by legendary Joyce Tennesson for 
the amazing “Light Warriors” photo collection 
was an amazing experience. I did a photo shoot 
on Brooklyn Bridge and fell on a boat as a James 
Bond girl. I figured my way out of potentially 
treacherous situations. Oftentimes I landed in 
surreal places.  I went to George W. Bush’s inau-
guration in Washington DC.  But while living 
in New York was exciting, it could also be a very 
lonely place. I wanted change and was an aspiring 
actress.  So from there I decided that LA was the 
place to be. 

Q: What is your ideal of an attractive man?
ELENA: A man who is modern and who has an 
aspect of hip style with classical elements; a great 
athlete and artist at the same time and who also 
has some fieriness! I like a man who has a broad 
spectrum; someone who enjoys Opera or singing 
a rock song. Versatility is important; someone 
who is capable of understanding without neces-
sarily speaking. There is a sensitive connection 
that doesn’t require words all the time. I regard 
silence as a virtue. 
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Q: What are your passions in life?
ELENA: I am passionate about anything I do. 
I love absorbing light and the way it changes all 
around us; leading a health-conscious life; dancing, 
martial arts, sports, film, fashion, art and the opera.

Q: What is special about living in Malibu? 
ELENA: Point Dume, Escondido Beach and 
Mouton roads. I run, swim, stare at nature and the 
beauty around us. I appreciate the mountains and 
hidden trails around Yerba Buena Road. I’m either 
very active or still and silent. I’m not an inbetweener.

Q: Who do you particularly admire and why?
ELENA: My all-true living inspiration is his holi-
ness Vishwaguru Mahamandaleshwar Param-
hans Swami Maheshwarananda. I look to him 
for divine inspiration. He is the master teacher of 
the purest profound divine wisdom. Bruce Lee 
is another person who’s had a huge influence on 
me. He provided the male role model for me in 
the absence of a father.  He ran for 4 hours a day 
even though he didn’t have to.  He did it because 
he was so disciplined and I really admire that. I 
also greatly admire Beethoven because he was a 
strong force of nature and he accepted only the 
truth.  He shunned anything that was fake. I love 
Vincent van Gogh’s work, his heart and his ability 
to give us a little bit of what he was experiencing 
with the divine connection. Placido Domingo 
for his art and his support of the LA Opera. If it 
weren’t for him, LA opera would be in the dark. 
Film Director Alejandro Jodorovsky. He is one of 
those Directors who never really worked in the 
industry.  He makes movies to convey something 
really important – rather than to entertain. His 
message is powerful in an artistic way. My favor-
ite model personalities are Natalia Vodianova, 
Kristen McMenamy and Cara Delevingne.

Q: When are you truly happy? What makes 
those moments special? 
ELENA: Whenever I am creating something and 
I truly connect with my self. Working in Fashion 
and film, music and writing, dance and sports 
puts me in nirvana. Also recently, I just happened 
to be swimming in the ocean when a family of 
dolphins was very close to me. The female was 
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giving birth to three babes and the male was protecting them and carefully teaching them as 
they took their first breaths. It was a miracle before my eyes. When strangers offer help without 
expectations and when we don’t ignore the truth – that really makes me happy. 

Q: What has life taught you - and does it get easier with experience?
ELENA: For me life is an unfinished treasure of lessons. It could be easy for all of us if we don’t 
expect too much and resist trying to control things.  Life has taught me to be kind and honest 
like children or animals.

Q: If you could effect one change in the world - what would that change be?
ELENA: I think that in order to change the world positively, we need to start with ourselves first. 

Q: What are your hopes and dreams for the future?
ELENA: I hope and dream to see a better version of me. 

Q: Favorite food?
ELENA: Figs.

Q: A perfect, relaxing day?
ELENA: Doing yoga.

Q: Favorite place in the world and why?
ELENA: My heart because that is my home and my love.

Q: Favorite vacation spot?
ELENA: Maui, Hawai’i.

Q: Favorite season in the year?
ELENA: Now.

Q: Favorite indulgence?
ELENA: Creamy raw chocolate!
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Fashionsense

The Silver Screen and the  
Clothes We Live In                                        
By Magda Pescariu

The feeling wasn’t new. I recognized it from the way my heart sulked, reluctant to host again the 
familiar conflicting emotions. Coming out of the movie theater, I stepped back into the real world 
elated and chatty, eager to share the experience I’d just lived with anyone inclined to listen.   
Blue Jasmine was such a formidable creative tour de force and Cate nailed the character flawlessly 
- she had the Oscar gift-wrapped with a bow for sure; I felt only sorry for all the other actresses 
who tried their luck the same year...Yet coming out of the movie theater I stepped back into the 
real world frustrated and disheartened. I didn’t want the experience to end so soon - there was still 
a lot to take in and too much compassion kept flooding my soul. I recognized with no trouble this 
incorrigible ambivalence as my litmus test for a first rate movie.
 The movie’s last shot stayed with me for days, as did the knot 
in my throat brought on by its heartbreaking perfection: Jasmine 
muttering to herself, alone on the ugly park bench, with shower 
hair and no makeup, clinging to the cream Chanel jacket as to 
the last vestige not only of her prosperity’s once glorious façade, 
but of her sheer sanity. The Hermès Birkin handbag she carried 
like a shield through almost every scene of the movie was lost 

already in the downfall, having failed to resuscitate the delusion, 
exquisite yet useless. I registered the fashion details on impulse, 
while the character was burning them into the screen with 
each fleeting sequence.  Months later I read some funny details 
about those defining fashion elements in Blue Jasmine, shared 
by movie’s costume designer Suzy Benzinger in a pre-Academy 
Awards interview. As she struggled with the task of telling the 

Blue Jasmine (2013) - Cate Blanchett in Chanel jacket (by Karl Lagerfeld) with Hermes Birkin bag
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Opening page by Dumitru Andrei  ~  Iconic Carrie Bradshaw (Sarah Jessica Parker) Outfits in Sex and the City (TV Series 1998-2004 and Movies 2008, 2010) *  Center:  Pearls overload with cameo  ~ Underneath: Black and white Anna Molinari feather 
& lace dress  *  Clockwise from the upper left corner:  Christian Louboutin shoes.  The Newspaper dress by John Galliano for Dior.   Manolo Blahnik blue buckle pumps.  Sonia Rykel stripped front rosette dress.  Printed Dior bag.  One shoulder rose 
dress by Phoebe Couture.  The leading characters in matched outfits.  Carrie’s famous fur coat.  Marni dress.  Southpaw sequined dress   **  Photo Collages by Dumitru Andrei  **  Photo Credit: IMDb, HBO and MovieStillsDataBase.com
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riches-to-rags story of Cate’s character 
on a traditionally Woody Allen-esque 
shoestring budget, Benzinger had to plead 
with legendary fashion houses in order to 
get their help with the project. She secured 
almost miraculously the key fashion items 
for the character’s wardrobe crucial in 
describing Jasmine’s collapse from her 
Upper East Side life into poverty.  Karl 
Lagerfeld said a surprising yes to lending 
the Chanel jacket; the PR of Hermes 
amazingly offered on loan her own Hermès 
Birkin bag for the shooting; and Louis 
Vuitton agreed for Cate’s sake to let the 
production use their famous luggage. Fact 
is, their grace and business flair set in motion 
not only fashion history but moviemaking 
history as well.
 One could judge that the connection 
between fashion and movies is significant 
only to a few enthusiasts, or that it’s just the 
raw business of fashion product placement 
throughout the movies in trying to attract 
the attention of the audience to certain 
brands or products. I won’t deny the business 
underlying of product placement in movies 
seeing that since 1927, when Hershey’s 
chocolate was consciously presented in the 
movie Wings, the value of product placement 
has only grown, representing today a valid 
further form of production financing. But 
that’s not all when we speak of fashion. 
“Clothes mean nothing until someone 
lives in them”, Marc Jacobs once said, and 
his words ring especially true when we 
examine fashion’s consequence in creating 
and supporting the reality of a character in a 
movie. Moreover, they ring true every time 
we realize the forceful impact the right 
fashion style, used for the right character in 
the right movie, will always have on us, for 
decades and generations. 
 We may come across the outcome of this 
impact in the most ordinary circumstances. 

One winter morning this year, for instance, I 
met a friend in a crowded street, and having 
arrived there first I watched her from afar, 
while she was trotting through the snow drifts, 
all rosy cheeks and visible breath. A beautiful 
brunette, with long hair and dark eyes, she was 
wearing a lilac wooly knit cap pulled down to 
the strong eyebrows, and a burgundy peacoat 
with popped collar over a cashmere dark 
turtleneck and a plaid miniskirt in claret 
and black.  My friend looked like she just 
stepped out of a Love Story scene, living and 
breathing the movie’s bohemian chic and 
collegiate preppiness which set the tone for 
the women clothing in the 1970s, making 
actress Ali MacGraw’s character one of the 
all-time fashion icons of the 20th century. 
I told her so and she laughed uncertainly, 
too young to understand from where my 
compliment was coming. My friend wasn’t 
even born when Love Story came out (in 

1970) and she has never visited the States. 
The fact that she was exemplifying so 
accurately “this great American style” (how 
Calvin Klein characterized the fashion style 
launched by Love Story) on a busy street in 
downtown Bucharest, on a winter morning 
of 2014, proved beyond any reasonable doubt 
the simple truth of the fashion-in-movies’ 
impact theory. 
 Growing up in the communist Romania, 
I got to see Annie Hall (1977) only in the 
early 1990s, at an age when I was able to 
understand and appreciate right away all its 
intricate layers of intellectual wit, cultural 
references, quirkiness, neuroticism and 
absolute romantic comedy. I instantly and 
irreversibly fell in love with Woody Allen’s 
filmmaking genius, but I also noticed with 
bewilderment that - in a development which 
belonged to magic - I had worn Annie 
Hall’s fashion style (Ralph Lauren/Ruth 
Morley) in the late ‘70s and early ‘80s, long 
before I saw the movie, being unknowingly 
swept by the wave the movie sent through 
the international fashion world when it first 
came out. How else could I explain wearing 
with so much pleasure the khaki pants 
ballooned out at the hips, the white Oxford 
shirt with a silk paisley tie and a black Civil 
War vest fifteen years before I saw them on 
Diane Keaton, on a silver screen?
 A carbon-copy repeat of the experience - 
with Flashdance (1983) - sealed for me the 
truth that films fashions of today are our 
fashions of tomorrow regardless of culture, 
time or geography. I spent the late 80s in 
chunky knit sweaters, off the shoulder wife-
beater tops, cut-off jeans, leotards and leg-
warmers, dancing with my arms moving on 
my sides really fast and spinning around on 
my toes like a proper ‘Maniac’. The movie’s 
fashion got to me pronto in mysterious but 
unyielding ways, while the movie itself - I 
saw it for the first time in 1991.

Fashionsense

Annie Hall (1977) - Diane Keaton and Woody Allen Flashdance (1983) - Jennifer Beals

Love Story (1970) 
- Ali MacGraw and 

Ryan O’Neal

Breakfast at 
Tiffany’s (1961) - 
Audrey Hepburn

 American Gigolo (1980) - Richard Gere
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 The partnership between 
notorious fashion designers 
and Hollywood has a history 
that covers more than eight 
decades.  Chanel dressed 
Gloria Swanson for Tonight 
or Never (1931); Hubert de 
Givenchy famously dressed 
Audrey Hepburn in Funny 
Face (1957) and Breakfast 
at Tiffany’s (1961), gifting 
generations to follow with 
the everlasting elegance of 
the little black dress. Ralph 
Lauren created the suits 
for Robert Redford in The 
Great Gatsby (1974), while 
Theoni Aldredge captured 
the spirit of the Jazz Age 
for Mia Farrow’s Daisy and 
gave us the flapper dress to 
enjoy throughout the 70s. 
Brooke Brothers, Miuccia 
Prada and Tiffany & Co. 
worked with Catherine 
Martin (costume and 
production designer of The 
Great Gatsby, 2013) to help 
Leonardo DiCaprio, Carey 
Mulligan and the ensemble 
cast recreate to a T the 
vibrant, sexy and visceral 20s. 
And the examples are not 
even the tip of the iceberg.
 The Italian designers led 
the revolution in tailoring 
during the early 1980s by 
reinventing the male suit 
(they removed essential 
padding for a lightweight 
silhouette, used bold 
colors and unusual fabrics) 
and defined this way the 
sophistication and male 
glamour of a whole decade. 
American Gigolo (1980) 
introduced Giorgio Armani 
to men worldwide as the 
revolutionary relaxed, classic 
Italian. Armani’s sartorial 
choices made Richard 
Gere’s character into the 
unquestionable symbol of 
luxury excess sublimated into 
minimalism. Once established as leading 
influence, the Italian couture never stopped 
perfecting its movie approach.  Brioni 
dressed James Bond since 1995; Milanese 

tailor Gianni Campagna created the three-
piece Glen plaid suit especially for Pierce 
Brosnan in The Thomas Crown Affair 
(1999), offering him the perfect matching 
part for the Jaeger-LeCoultre Reverso Duo 

watch that changed the taste 
in men’s haute-horlogerie for a 
full decade.
 We had our fashion 
aspirations gratified by some 
of the most endearing stories 
of drab-to-fab, from Pretty 
Woman’s (1990) Cinderella 
angle - designer Nino Cerutti 
made fashion legend also in 
Bonnie and Clyde (1967) and 
Basic Instinct (1992), to The 
Devil Wears Prada’s (2006) 
young professional pitch.  But 
no movie comes even close to 
the fashion whirlwind impact 
generated by Sex and the City 
TV Series (1998-2004) and 
two movies (2008, 2010). An 
orgy of creativity and fashion-
dare orchestrated by costume 
designer Patricia Field 
made several contemporary 
designers household names 
(Manolo Blahnik, Christian 
Louboutin, Jimmy Choo, 
Louis Vuitton, Vivienne 
Westwood, Chanel, Dior, 
Gucci, and the list could go on 
forever) and inspired women 
of all ages, from all walks of life 
worldwide, to celebrate their 
femininity and to create, affirm 
and enjoy a style of their own.
   When all is said a question 
may still arise. A movie is a 
movie is a movie is a movie. 
And fashion is fashion. 
Yes, entwined in divine art, 
their presence may amount 
to something remarkable 
and become an influential 
force. But in the midst of our 
mostly unextraordinary lives, 
while we stretch ourselves 
to nothingness so often in 
our routine pursuits, why 
do we care about them? 
Why on earth do we give a 
damn? My guess is, when 
fashion’n’movies are - as the 
song goes - “unforgettable in 
every way, and forever more, 
that’s how they’ll stay”, they 

do rock our world, changing the way we 
walk, the way we talk, the way we are. And 
ultimately, in a merciful butterfly effect, they 
make us unforgettable too.

Fashionsense

The Great Gatsby  -  Mia Farrow and Robert Redford 
(1974) & Carey Mulligan and Leonardo DiCaprio (2013) 

The Thomas Crown Affair (1999) - Pierce Brosnan

Pretty Woman (1990) - Julia 
Roberts and Richard Gere

The Devil 
Wears Prada 
(2006) - Anne 

Hathaway
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Thingswelove
1. Alexis Bittar features decorative taxidermy creatures, custom created by taxidermy 
Artist Frank J. Zitz. The Malibu boutique also carries all of the designer’s jewelry lines and 
a significant collection of designer jewelry lines. Malibu Lumber Yard, 3939 Cross Creek 
Road, Malibu. 310.456.1979

2. Long sleeved embroidered cover-up by Melissa Odabash with ‘V’ shaped neckline  & side 
slit. The iconic Elle cowboy hat made from a natural woven fibre and decorated with tur-
quoise stones. Avail at Canyon Beachwear. Malibu Lumberyard, 2nd Level. 3939 Crosscreek 
Road Malibu. 310.456.0018

3. CHANEL Vintage. Ilene’s Boutique 1145 Lindero Cyn. Rd. Westlake Village. 805.373.6633

4. The Malibu Company provides the finest in green sustainable products. All bamboo 
pieces are hand made offering extreme durability and natural antimicrobial properties. Visit 
MalibuCompany.com

5. SUNLIFE Organics at The Lakes and in Malibu. Turbo-charged, healthy fruit and vegetable 
smoothies, soups and fresh fruit bowls. No artificial additives. 2200 E. Thousand Oaks Blvd. 
#110. Thousand Oaks. 805-379-2999.  29169 Heathercliff Rd #110. Malibu. 310-457-6161

6. 18KT White Gold Extra Large Pave Feather Drop Earrings – 4.50TW diamonds $13,100.  
Polacheck’s Jewelers. 818.225.0600. 4719 Commons Way, Calabasas

7. Reasonably priced Flowers for Mother’s Day, Weddings and all celebrations or occasions.  
Janet Webb. Greenwich Floral Design. 805.427.3399. Email: janet@greenwichfloral.net. 
www.greenwichfloral.net
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8. Jewels from the Himalayas. Antiques, furniture, stone sculptures, Tibetan 
arts, architectural elements, museum quality at direct importer’s price. 
Eastern Living Fine Asian Antiques. 31133 Via Colinas, Suite 109 & 110, 
Westlake Village. 818-706-8880. www.easternliving.com. 

9. Scents of Purpose. The Candle with a Cause – supporting local charitable 
organizations in our community. www.scentsofpurpose.org. 844.822.6353

10. 2014 Malibu Water Polo Camp at Pepperdine University – coached  
by Terry Schroeder & Merrill Moses. Open to all Boys & Girls ages 12 to 18. 
Camp Options throughout June, July & August. To register go to  
www.MalibuH20polocamp.com or email: malibuh2opolo@gmail.com or 
call 805.371.1495

11. Agoura Hills Dance and Performing Arts Center. As seen on Dancing 
with the Stars’, they offer the finest dance training for all ages and levels 
21/2 – adults. Special ‘Custom Birthday Parties’. 818.991.8883.  
www.agourahillsdance.com

12. Pure Necessities: All-natural, handmade skincare and soy candles. 
Custom orders & avail. for events. 818.421.9047. www.purenecessities.net

13. Vilebrequin is synonymous with technical and stylistic excellence.  
Their new Malibu store offers a collection of beach and resort items includ-
ing polos, linen shirts, linen shorts and pants, and luxuriously soft cotton 
tees. Malibu Lumberyard. 3939 Cross Creek Road. Malibu
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State of the art huge dedicated professional home theater room

Enormous Great Room featuring fireplace, wet bar w/granite counters, and gleaming wood flooring
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Rosemary Allison 
Estates Director
Rosemary Allison is one of the most well-respected and sought-after 
agents in the business. Innately understanding the finer points of caring 
for clients with high net worth, and even higher expectations, Rosemary 
masterfully unites sellers of the finest homes in Los Angeles & Ventura 
County with quality buyers from across the globe. Recognized in the 
Who’s Who of Luxury Real Estate. In 2013, she was in the top 250 Real 
Estate professionals in the United States based on closed transaction 
volume and was also recognized as the top-selling Coldwell Banker 
agent in Ventura County. Rosemary brings each of her exclusive listings 
to a global audience with discretion, taste and visionary marketing. Join 
Rosemary’s long list of satisfied Buyers & Sellers by calling her today.

Rosemary Allison, Coldwell Banker
805.491.2100 • www.CallRosemary.com

www.11186Sumac.com 
11186 Sumac Lane, Santa Rosa Valley CA 91362
Offered at $2,890,000
Located in Santa Rosa Valley this one-story Mediterranean-inspired villa captures  
sunlit views across lush lawns on an acre corner lot with a stamped circular drive.  
Enormous Great Room featuring fireplace, wet bar w/granite counters, w/sink,  
refrigerator/wine cooler and Viking commercial ice machine, high-coffered ceilings, 
expansive windows. Rearyard amenities including lighted North/South tennis court, 
resort-style solar-heated pool with waterfall and rock-formed flowing slide. State-of-
the-art huge dedicated professional home theater room. Downstairs master bedroom 
suite with fireplace, his and her closets, luxurious master bath with whirlpool bath and 
custom glass enclosed shower. Oversized 4-car garage with compressed air system.

Homeandhearth

CA DRE # 00545184

Rear yard amenities including regulations sized lighted North/South tennis court
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This Tudor is a perfect combination of modern amenities and traditional design

Beautiful landscaping, mature redwoods, swimmers pool & spa, and a series of patios 
around the property to relax and entertain your friends. This estate sits on over 1 acre of 
very private park-like grounds that has a rear lot access which would hold a huge RV.
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www.29194OldMillCreek.com 
29194 Old Mill Creek
Exclusive Medea Valley Estates in Agoura
Offered at $2,799,000
Located behind a private gate at the end of a cul de sac in the beautiful 
gated Medea Valley Estates, only 1.5 miles from the 101 freeway and 9.5 
miles from Malibu Beach, this luxurious custom estate exudes peace and 
tranquility. Classic Tudor mansion features 5 bedrooms, 7 baths with a 
new remodeled gourmet kitchen boasting granite counters, brand new 

Viking stainless steel appliances, wood flooring 
and a huge center island. The main floor layout 
also includes a large family room with wet bar and 
stunning fireplace as well as a downstairs guest 
be room with luxurious full bath. Upstairs there is 
a media room with its own walk-in wet bar, richly 
crafted library/office. Large master suite has it all, 
fireplace, balcony, extra-large walk-in closet and 
an elegant master bath which has been remod-
eled with travertine floors, granite counters, cus-
tom cabinets, designer shower and relaxing tub.  
4 en-suite bedrooms upstairs, one with it’s own 
steam shower. Gated motor court, 4 fireplaces, 
beautiful landscaping, mature redwoods, swim-
mers pool & spa, and a series of patios around the 
property to relax and entertain your friends.

Rosemary Allison, Coldwell Banker
805.491.2100 • www.CallRosemary.com

Homeandhearth

CA DRE # 00545184

Dramatic entry includes travertine and inlaid onyx flooring, a stunning wrought 
iron circular staircase and detailed mile high ceiling which is just the beginning.
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For Further Information, Contact: Nicole Van Parys & Gary Nesen  
Mobile: 818.929.1700 • Office: 818.889.1602 
www.WestlakeVillage.EVUSA.com

www.1051Candlecrestdrive.com 
1051 Candlecrest Drive, Westlake Village, CA 91362
Offered at $9,500,000.00
This architectural masterpiece majestically rests above Fairway 6 inside the presti-
gious gates of Country Club Estates. Park-like, magnificent gardens afford seclu-
sion and privacy. Synergy, elegance and functionality abound. The home layout is 
efficiently arranged along a central access corridor with living and entertaining 
spaces in the left wing and the private areas in the right. Enter a welcoming, func-
tional great room with an abundance of natural light Your eyes immediately lead to 
a beautiful reflecting pond and a magnificent golf course view.

Homeandhearth

Estate majestically resting above Fairway 6

Splendor, elegance, space and seclusion

A place to live life to the fullest



For Further Information, Contact: Nicole Van Parys & Gary Nesen  
Mobile: 818.929.1700 • Office: 818.889.1602 
www.WestlakeVillage.EVUSA.com

www.410upperlakeRoad.com 
410 Upper Lake Road, Lake Sherwood, CA 91361
Offered at $2,995,000.00
Built in 2003, Chateau Sir Francis epitomizes fine architecture and exquisite 
craftsmanship. Nestled in the Santa Monica Mountains and overlooking beautiful 
Sherwood Lake, this 6,000-square-foot residence is a spectacular lake paradise 
behind the most exclusive gates. Pristine classic-designed interiors with abundant 
natural light showcasing breathtaking views. Gourmet kitchen equipped with 
top-of-the-line appliances, double height ceilings & fireplace. 4-car garage,  
elevator, entry lobby, formal casual living spaces, pool & spa with waterfalls, & 
grand romantic master suite with own fireplace, sitting area & deck with spacious 
master bath with private access to backyard. Family room connects to entertainers’ 
deck - completing this lake dream estate. 

Homeandhearth

An enchanting viewpoint

Amazing lake views from almost every room

A true architectural jewel
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For Further Information, Contact: Nicole Van Parys & Gary Nesen  
Mobile: 818.929.1700 • Office: 818.889.1602 
www.WestlakeVillage.EVUSA.com

www.13076lexingtonhills.com 
13076 Lexington Hills Drive, Santa Rosa Valley, CA 93012 
Offered at $2,892,000.00
Lexington Hills natural beauty & touch of wilderness adds to the refined lifestyle. 
The home’s casual flow embraces easy entertaining and outdoor living. Lemon 
orchard, manicured gardens, mature trees and flowerbeds, a lit volleyball court, 
beautiful pool & spa are just some of the desirable amenities of this high-end 
home. Interior highlights include double-height entry foyer, exquisite French lime-
stone floors, formal dining & living rooms, fireplaces, library and multiple doors 
to backyard. Gourmet kitchen features island bar, walk-in pantry, butler’s pantry 
& breakfast nook. Entire entertainment family room with full service wet bar, pool 
table, & fully equipped guest quarters completes this one-of-a-kind ranch estate.

Homeandhearth

A private and secluded setting

A refined lifestyle on 5 acres of nature

A great place to live and to entertain



For Further Information, Contact: Nicole Van Parys & Gary Nesen  
Mobile: 818.929.1700 • Office: 818.889.1602 
www.WestlakeVillage.EVUSA.com

www.1625crownridgecourt.com 
1625 Crown Ridge Court Westlake Village, CA 91362
Offered at $4,950,000.00
The prestigious landscape of the High Country of North Ranch is considered one of 
the most coveted locations of Southern California. This is a rare jewel estate resting 
behind private gates leading to the most lush and tranquil setting of total privacy, 
seclusion, multiple walk paths and seating areas. A fabulous entry welcomes  
visitors to a remarkable world of elegance and unmatched luxury. Many special  
features include the ultimate professional 1,500SF kitchen, a master suite with 
private outdoor spa and gym, an Egyptian-themed screening room, soaring  
hallways showcasing venetian plastered walls and ceilings, gold leaf crown  
moldings and doors, faux paints and crystal chandeliers and a two-story 2 bed + 
1 bath guest house. The exteriors boast an incredible beach-entry pool with spa, 
waterfalls, a fully equipped outdoor kitchen, sports courts, vegetable garden, and  
a kids playhouse completes this unparalleled masterpiece.

Homeandhearth

A retreat in your own backyard

The wisdom of classic style

Unmatched luxury in a 1,500 SF kitchen
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Jordan Cohen Estates
www.jordancohen.com
With over 24 years of real estate experience, Jordan Cohen has earned numerous awards and accolades. 
In 2013, Jordan sold over $120,000,000 in residential real estate. He was awarded the honor of being the 
#1 RE/MAX Agent in the Western United States. Jordan has represented over 40 professional athletes, 
as well as numerous entertainers and high-profile actors. An expert in the industry, Jordan Cohen prides 
himself on his aggressive marketing, and specializes in high-end estates in Southern California.

355 Briar Bluff Cir., Thousand Oaks, CA  91360 
Sensational Custom View Estate in a Gated, Private Setting
Offered at $3,500,000
www.PremierViewEstate.com 

Homeandhearth

For further information, contact:
Jordan Cohen 
#1 RE/MAX Agent in the Western United States
www.jordancohen.com
818.435.5220
Follow me on                                 @jordancohen21

DRE 01103362



Nearly 7400 square foot showplace. 
6.8 acres of complete privacy   
boasting unobstructed views.

JUNE 2014 • www.wmlifestyle.com  Westlake Malibu Lifestyle  79 



Exterior Balcony and Columns

Dramatic top-of-the-line gourmet kitchenSoaring two-story wood beamed ceilings, floor to ceiling fireplace



355 Briar Bluff Cir., Thousand Oaks, CA  91360 
Sensational Custom View Estate in a Gated, Private Setting
Offered at $3,500,000
www.PremierViewEstate.com 
Mediterranean Masterpiece! Truly one of the finest custom estates in Ventura County. Owner/Builder spared no expense in 
building this nearly 7,400 square foot showplace! 6.8 acres of complete privacy boasting unobstructed views from everywhere!  
A remarkable setting within a private gated street of only 3 estates! Interior features include a one-of-a-kind, state-of-the art home 
theater on a floating slab, soaring two-story wood beamed ceilings, floor to ceiling stone fireplaces, dramatic top of the line gour-
met kitchen and so much more. The resort quality grounds are unmatched! A wow factor salt-water infinity pool and spa with 
waterslide and waterfalls, AMAZING covered outdoor kitchen with fireplace, barbecue, TV, and more! In addition, there are acres of 
private trails and professional landscape all with the 
finest views you will see. Other amenities include 12.5 
KW solar system, home automation system, 4-car 
garage plus an over-sized boat garage, office/library, 
300 gallon built-in salt water fish tank, and much, 
MUCH more. This is the one you have been waiting for!

Homeandhearth

Salt water infinity pool & spa with waterslide and waterfalls

State-of-the-art home theater on floating slab

For further information, contact:
Jordan Cohen 
#1 RE/MAX Agent in the Western United States
www.jordancohen.com
818.435.5220
Follow me on                                 @jordancohen21

DRE 01103362



Almost 5,800 square foot Mediterranean 
showplace at end of cul-de-sac in  
prestigious North Ranch
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Jordan Cohen Estates
www.jordancohen.com

4107 Oak Place Drive, Westlake Village, CA 91362
Offered at $2,699,950
www.OakPlaceEstate.com

Homeandhearth



JUNE 2014 • www.wmlifestyle.com  Westlake Malibu Lifestyle  83 

For further information, contact:
Jordan Cohen 
#1 RE/MAX Agent in the Western United States
www.jordancohen.com
818.435.5220
Follow me on                                 @jordancohen21

DRE 01103362



Exterior Balcony and Columns

Gorgeous center island granite kitchen

Master Suite located on 1st level & boasts a stone fireplaceInterior appointments include beautiful vaulted wood beamed ceilings



4107 Oak Place Drive, Westlake Village, CA 91362
Offered at $2,699,950
www.OakPlaceEstate.com 
Smashing Mediterranean Showplace in Prestigious North Ranch! Boasting tremendous 
mountain views and privacy, this estate is ideally located at the end of a cul-de-sac on 
one of the best streets in North Ranch. Nearly 5,800 square feet of floor plan with 5 
total bedrooms, plus 5.5 baths. Interior appointments include beautiful vaulted wood-
beamed ceilings, gorgeous center island granite kitchen, two-story dramatic entry, 
and more! The amazing master suite is located on the first level and boasts a stone 
fireplace, his and hers walk-in closets and a large sitting area. Upstairs you will find two 
secondary bedroom suites and a self-contained guest quarters that provides a bedroom, 
kitchenette and living room. This can also be used as a theater/game room. The gated 
driveway leads you to a motor court with garages for 3 cars. The grounds are awesome, 
and include an infinity pebble tech pool, spa, manicured lawns, and gorgeous views.

Homeandhearth

Infinity pebble tech pool, spa

For further information, contact:
Jordan Cohen 
#1 RE/MAX Agent in the Western United States
www.jordancohen.com
818.435.5220
Follow me on                                 @jordancohen21

DRE 01103362



Exterior Balcony and Columns



Modern That’s Meant  
To Be Lived In 
5951 W. Greentree Drive, Somis, CA
www.5951WGreentreeDr.com
Offered by Mark Beushausen at $ 2,750,000
Designed by renowned architect Edward R. Niles FAIA, this 
stunning modern masterpiece is nested in a serene rural set-
ting on over 2 acres of land and affords a panoramic vista to the 
Pacific Ocean and Channel Islands. There are 4 exquisite bed-
room suites, plus 2 powder rooms. The spectacular design is 
enhanced by soaring 20-foot ceilings, expansive walls of glass 
and the warm tones of elegant imported limestone throughout 
the entire 5,100 square feet of living space. The impressive 
gated entry leads to a spacious motor court and stand-alone 
garage and office. Outside, wrap-around terraces and patios 
lead to seamless entertaining and include several stunning fire 
and water features. No expense has been spared on this truly 
extraordinary example of Contemporary California Living!

Mark Beushausen
Phone: 805-777-7777
Mobile: 805-612-9944
Office: 805-777-7777 
http://markb.kwrealty.com

Homeandhearth

CalBRE#01009721



Kitchen

Front of home



Prestigious  
Waterfront Living 
4057 Hemlock Street,  
Channel Islands
www.4057Hemlock.com
Offered by Cindy Jacobson  
at $1,425,000
Step into the grand entrance of this elegant “Seabridge  
at Mandalay Bay” home and enjoy the lifestyle that  
Prestigious Waterfront Living brings. This exquisite  
4 bed, 4 1/2 bath Mediterranean design features over 
3700 square feet of interior space with architectural  
finishes blending harmoniously to provide a fluid  
connection between rooms creating enclaves for conver-
sation, relaxation and dining.  A large state-of-the-art 
kitchen provides every amenity for the serious gourmet. 
The waterfront views and your own 45-foot dock make 
this a rare retreat for those fortunate to call it home.

Cindy Jacobson
CalBRE#01184280
C: 805.340.7692
Follow me on                            @Cindy__Jacobson
www.CindyJacobson.net

Homeandhearth

Living Room
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T
he U.S. market started 
out well in 2014 when 
compared to other major 
global markets, and even 
more so when compared to 
the emerging markets.  So 

despite the U.S. stock market being a bit on 
the expensive side as 2014 began, it con-
tinued to attract positive attention.  While 
there are many reasons why this could be 
justified, the gap between our stock market 
prices and others around the globe keeps 
getting wider.  Something’s gotta give.

Before we delve into some simpli-
fied numbers to illustrate the situation, 
remember there is a difference between 
price and value.  Price is what somebody 
will pay and value is what it is truly 
worth.  With U.S. stock markets near 
all-time highs, it is interesting to note the 
price difference between U.S. stocks and 
the emerging markets.  The gap can eas-
ily be seen in their Price-Earnings (PE) 
ratios.  With the S&P 500 index trading 
around 1,800 and those 500 companies 
earning near $100 per share in aggregate, 
dividing 1,800 by 100 produces our stock 
market’s PE of 18.  Simply put, investors 
are now paying $18 for every $1 of U.S. 
stock market earnings.  Just over a year 
ago, the U.S. PE was closer to 14 and in 
2009 – during the worst of our recession 
– the PE was around 10.  Thus, while the 

U.S. now trades at a PE of 18, the emerg-
ing markets trade closer to a PE of 10.

I believe there are two main takeways 
in those PE ratios to discuss.  First, 
much of the U.S. stock market return of 
2013 was simply our PE ratio expanding 
from 14 to 18, a 28% increase.  Investors 
were willing to pay $18 in December 
2013 for the same item they were paying 
$14 for in January 2013.  That “item” be-
ing $1 of earnings.  Now, earnings did go 
up a few percentage points during 2013 
as the economy grew slightly and this 
accounts for some of the stock market’s 
return.  However, the main lesson is 
most of the U.S. market’s gain in 2013 
was due to investor enthusiasm and not 
corporate earnings growth.  Think back 
to 2005 and how the price of a house 
increased from $1.4 million to $1.8 
million.  Did anything really change?  
No!  As my 10th grade French teacher, 
Monsieur Ballou, often said “C’est la 
même damn chose.”  Rough translation: 
“It’s the same damn thing.”

The second takeway is that this gap 
will narrow over time.  Investors are now 
paying $18 for every $1 of U.S. corpo-
rate earnings versus $10 for every $1 of 
emerging market corporate earnings.  For 
that gap to narrow, the emerging markets 
could rise in price by 50%, pushing the 
PE from 10 to 15, and still be less expen-
sive than the U.S. is now at a PE of 18. 

Given the size of the gap, it seems rea-
sonable to believe the U.S. stock market 
price may have moved above its real value 
and the emerging stock market price may 
have moved below its real value.  Over 
the next five years, emerging market 
stocks are likely to generate better returns 
than U.S. stocks. 

Robert J. Katch is the 
founder of Manchester 
Financial, an Investment 
Counsel/Wealth 
Management firm located 
in Westlake Village.  
For more information call 
805-495-4405

This material provided for general and educational 
purposes only, and is not legal, tax or investment 
advice.  For each strategy or option mentioned, there are 
detailed tax rules that must be followed.

Mind The Gap
By Robert J. Katch

Given the size of 
the gap, it seems 
reasonable to 
believe the U.S. 
stock market price 
may have moved 
above its real value 
and the emerging 
stock market price 
may have moved 
below its real value.
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F
or years I have read or have 
been told that “information 
is power”, only to realize the 
sheer volume is overwhelm-
ing and for many - paralyz-
ing. The truth, turning in-

formation in to wisdom, now that is power. 
Steve Jobs, Bill Gates, Einstein, Washington 
and Lincoln had the unique ability “to see 
the forest through the trees” - to simplify 
and focus on the key issues and validate the 
importance of the facts and to make great 
decisions. They had a process.

Unfortunately these last few months 
we have seen the world turned upside 
down. The sheer volume of information 
is deafening and the number of issues 
developing are overwhelming. Time and 

time again clients have asked us about 
numerous topics. While all are important, 
the focus is often on the noise. Rather it is 
the latest news about Russia and Ukraine, 
the missing flight from Malaysia, the latest 
violations of sanctions by Iran or Syria. 
We hear whispers that China is witness-
ing its first real estate bubble and seeing 
the demand for commodities fall due to 
China’s slowing economy. Here at home 
the Fed keeps printing, the Affordable 
Care Act (Obama Care) is in disarray, the 
government is more intrusive than ever 
as it issues more rules and regulations on 
individuals and businesses. To top it off, 
it’s tax season and the tax code is more 
complicated than ever. Average incomes 
are down, tax revenue and tax rates are up, 

there are more government programs to 
support, and the markets keep rising and 
no one seems to want to connect the dots. 
What’s causing this disconnect and why? 

Albert Einstein said it best, “If you can’t 
explain it simply, you don’t know it well 
enough.” Life is not simple, markets are 
complex and people are complicated. 
Simply put, you are unique. You are 
smart, intelligent, informed, considerate 
and passionate about you and those you 
care about and the causes you support. It’s 
your goals and financial life that matter. 
Your success makes us all more secure 
when you are in control of your life.

While governments will attempt to 
solve our problems with more legislation, 
handouts and rules, and your issues may 
feel and sound the same as your neighbors, 
your actions and your unique ability separate 
you from the pack. Only you can solve your 
problems. Remember what Reagan said (the 

Have You Heard
By Doug De Groote, MBA, CFP® 
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scariest words one could hear):  “I am from 
the government and I am here to help.”

Yet, how did we get here and why is the 
market acting the way it has in the face 
of so many head winds? The markets are 
cheering what seems to be an unlimited 
supply of more dollars chasing fewer 
shares on the New York and NASDAQ 
stock exchanges. It also does not hurt 
and only helps our markets as much of 
the world is facing an ever increasing 
geopolitical storm. Today, there are fewer 
shares outstanding due to stock buy 
backs, mergers and companies going pri-
vate while governments around the world 
continue to print and issue more debt 
than ever before. Bottom line banks and 
investors are chasing fewer shares with 
more money. Our markets continue to be 
the safe haven for the global investor.

But that’s not the only story causing 
concern or at least raising a few eyebrows. 
Recently we have been bombarded by 
news of a new budget issued by the 
president along with a new retirement 
plan called, “My Retirement Account or 
MyRA.” So complicated, the President 
misstated its name when trying to de-
scribe it in the State of the Union Speech. 
But more important, it is a government 
program touted to be safe and will be 
ready by the end of 2014 according to the 
U.S. Treasury Department.

The MyRA on the outside looks much 
like a Roth IRA but will invest in U.S. Gov-
ernment bonds through the G fund used 
in U.S Government employee thrift saving 
plans. This could be considered safe but the 
returns are ridiculously low. Currently they 
range between one and three percent. Yet, 
what is most glaring about this new plan 
is that when you put all the pieces together 
it looks like it is just another way for our 
government to sell its debt to the American 
people. Under the deafening sound of the 
news media, you may have missed it, but 
the Federal Reserve has begun to taper 
quantitative easing. This means the govern-
ment must find somebody to buy those 
bonds if the Federal Reserve reduces or 
discontinues purchasing our debt through 
quantitative easing. The timing of this 
proposal is questionable at best. Finally, the 
intent is to tax these in a similar fashion 
as a ROTH IRA. The contribution is not 

deductible: however the gains can be with-
drawn without taxation. Since most of the 
people that this plan will target are on the 
low end of the income tables they would 
continue to be in the lowest tax tables in 
retirement. This means they get no deduc-
tion up front for investing in a low return 
vehicle and will not really benefit from the 
tax-free growth as they will likely be in the 
low income brackets in retirement when 
they start taking distributions.

We already have a ROTH IRA that is 
available to the very same folks that the 
MyRA is targeting. The difference is the 
ROTH gives you more flexibility and 
investment choice. Hmmm.

Einstein also said, “the most power-
ful force in the universe is the power of 
compound interest.” 

Only you can control that power - not 
by the math itself, but by understanding 
that you either are getting it or paying it. 
While we all strive to earn a return on our 
money, our government is close to com-
mitting us all to paying it for generations 
to come. Currently we have a GDP of $16 
trillion. Our government takes in $2.9 
trillion in taxes at the federal level and 
almost $2.8 trillion at the state and local 
level. That means almost 36% of every-
thing we produce in this country goes to 
taxes. Under our new budget according to 
the Peterson Foundation, “our nation will 
spend $5.6 trillion on interest cost alone 
over the next 10 years, and interest will be-
come the third largest federal program by 
2020. On our current path, we will soon 
spend more on interest than we do on all 
federal investment in R&D, education and 
non-defense infrastructure, combined.” 
Sadly we will become a nation that is com-
mitted to spending more on entitlement 
programs and our past than on our future. 
Simply put we have squandered the peace 
dividend of the cold war and the econom-
ic boom of the 80’s and 90’s.

While the stock market is just starting 
its sixth year of a bull market, stock mar-
ket sentiment can be categorized as hav-
ing 3 distinct seasons: Hope, and Prosper-
ity, Fear and Anxiety and Uncertainty. 
The last few years we have been in a state 
of Hope and Prosperity. We have climbed 
the preverbal “Wall of Worry” over and 
over with very few setbacks. 

There is no better time than now to plan 
and understand the miracle of compound 
interest and the difference between taxable 
investments, tax deferred and tax-free in-
vestments. Have a clear understanding of 
your needs and goals. This should include 
how much you spend, your ability to save 
pre-tax and after tax. Timing, when do 
you want to retire, buy the second home 
or take the family around the world. Risk 
– how much of your savings are you will-
ing to expose to the markets? Legacy, what 
do you want to leave behind both now 
and when you pass? This could also be 
referred as your safety net. At what point 
is it not about risk but capacity for risk? 

Your plan should be the guard rails to 
self-preservation in times of abundance – 
preventing us from gorging ourselves on 
the hottest sector or stock – will also pro-
tect us from throwing in the towel when 
that moment looks to be the most difficult 
and scariest. Your plan should provide 
clarity and understanding of where you 
are financially and what your goals and 
values are. Your plan is essentially those 
guard rails along your financial path that 
help guide and keep you on your goals. 

I have heard that, “Circumstances don’t 
dictate one’s actions, but your actions 
dictate your circumstances.” I am not sure 
who said that, but it could not be more 
true. With the markets at near all-time 
highs, take this opportunity to review your 
plan. Asses your current situation and 
make sure your investments reflect your 
goals and objectives. If you do not have a 
plan or are not sure where to begin, call 
your adviser. We are here to help.

Doug De Groote
Managing Director 

Located in Westlake Village  
800.984.3302  805.230.0111                                              
http://www.Degrootefinancial.com.

De Groote Financial Group, LLC is a federally registered invest-
ment adviser that maintains a principal office in the State of 
California. De Groote Financial Group, LLC provides advice and 
makes recommendations based on the specific needs and makes 
recommendations based on the specific needs and circumstances 
of each client. Investing in securities involves risk; please contact 
your financial adviser with questions about your specific needs 
and circumstances. The information contained in this newsletter is 
intended for information only, is not a recommendation to buy or 
sell any securities, and should not be considered investment advice.

Moneysmart
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A
ntioxidants are the 
molecules in our bodies 
that inhibit the oxida-
tion of other molecules. 
Oxidation is a chemical 
reaction that transfers 

electrons or hydrogen from a substance 
to an oxidizing agent. Oxidation reac-
tions can produce free radicals (an atom 
or molecule that has a single unpaired 
electron) and it is those free radicals in 
our bodies that are potentially problem-
atic (causing diseases such as cancer) and 

that account for the aging process. The 
free radical theory of aging (FRTA) states 
that organisms age because cells accumu-
late free radical damage over time. While 
a few free radicals such as melanin are not 
chemically reactive, most biologically-
relevant free radicals are highly reac-
tive. For most biological structures, free 
radical damage is closely associated with 
oxidative damage.  This is where the super 
importance of Antioxidants comes into 
the picture. Put simply, Antioxidants are 
‘reducing agents’ that limit oxidative dam-

age to biological structures – bypassivat-
ing or protecting them from free radicals. 
The importance, therefore, of imbibing 
Antioxidants in our daily diets - is our 
best defense against serious disease and 
the debilitating effects of aging.

WARDING OFF INFECTION  
AND DISEASE
Our bodies are battlegrounds against 
infection and diseases.  Free radicals – a 
single unpaired electron – attack healthy 
cells in our bodies.  When these healthy 
cells are weakened, they are more sus-
ceptible to cardiovascular disease and 
certain types of cancers.  Antioxidants 
such as vitamins C and E and carotenoids, 
which include beta-carotene, lycopene 

Yourhealth

Understanding Antioxidants
By Ian Armstrong, M.D
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and lutein, help protect healthy cells from 
damage caused by free radicals.

THE IMPORTANCE OF CAROTENOIDS
Among the 600 or more carotenoids in 
foods, beta-carotene, lycopene and lutein 
are well-known leaders in the fight to 
reduce the damage from free radicals. 
Foods high in carotenoids may be effec-
tive allies against prostate cancer (beta-
carotene); cancers of the mouth, pharynx, 
esophagus, stomach, colon and rectum 
(lycopene); and may help decrease your 
risk of macular degeneration (lutein).

FOODS HIGH IN  
CAROTENOIDS INCLUDE 
• Red, orange, deep-yellow and some 

dark-green leafy vegetables.  

• Tomatoes, carrots, spinach, Brussels 
sprouts, sweet potatoes, winter squash 
and broccoli are excellent food sources

VITAMIN E
Research has demonstrated the broad 
role of vitamin E in promoting health. 
The main role of vitamin E is as an 
antioxidant. It helps protect your body 
from cell damage that can lead to cancer, 
heart disease and cataracts as we age. 
Vitamin E works with other antioxidants 
like vitamin C. It is also used for treating 
diabetes and its complications.  Its virtues 
are also evident in treating and prevent-
ing diseases of the heart and blood vessels 
including hardening of the arteries, heart 
attack and chest pain, leg pain due to 
blocked arteries and high blood pressure. 
Vitamin E is also being examined as a 
critical player in the brain nervous system 
disorders including Alzheimer’s disease 
and other dementias, Parkinson’s disease 
and other disorders involving nerves and 
muscles. Muscle strength and physical 
endurance are also aided by Vitamin E.

FOODS RICH IN VITAMIN E INCLUDE:
• Vegetable oils, eggs, salad dressings, 

margarine, wheat germ, whole-grain 
products, seeds, nuts and peanut butter.

VITAMIN C
Perhaps the best-known antioxidant, vita-
min C offers a wide-variety of health ben-
efits, including protecting from infection 

and damage to body cells, helping produce 
collagen (the connective tissue that holds 
bones and muscles together); protecting 
your body from bruising by keeping capil-
lary walls and blood vessels firm; and help-
ing in the absorption of iron and folate. In 
terms of cancer prevention, Vitamin C is a 
trusted ally. Its nourishment and support 
of the body’s immune system makes it the 
first line of defense against cancer, and pre-
vents certain cancer-causing compounds 
from forming in the body. 
 As an antioxidant, vitamin C helps to 
prevent cataracts -- the clouding of the 
lens of the eye that can lead to blindness 
in older adults. The lens needs a lot of vi-
tamin C to counteract all the free radicals 
that form as a result of sunlight on the 
eye. Vitamin C is concentrated in the lens. 
When there’s plenty of this vitamin float-
ing through your system, it’s easy for the 
body to pull it out of your blood and put 
it into the lens, protecting it from damage. 
 As with the other antioxidants, vitamin 
C helps to prevent heart disease by 
preventing free radicals from damaging 
artery walls, which could lead to plaque 
formation. This nutrient also keeps cho-
lesterol in the bloodstream from oxidiz-
ing, another early step in the progression 
towards heart disease and stroke. Vitamin 
C may help people who have marginal 

vitamin C status to obtain favorable blood 
cholesterol levels. High blood pres-
sure may also improve in the presence of 
this wonder vitamin.
 Asthmatics tend to have higher needs 
for vitamin C because of its antioxidant 
function in the lungs and airways. Regu-
lar consumption of Vitamin C improves 
asthmatic symptoms and lessen the 
body’s production of histamine, which 
contributes to inflammation.

FOODS RICH IN VITAMIN C INCLUDE:
• Citrus fruits (oranges, grapefruits and 

tangerines), strawberries, sweet pep-
pers, tomatoes, broccoli and potatoes.

ESTABLISHING A HEALTHY  
EATING PLAN
The best way to build a healthful eating 
plan is to eat well-balanced meals and 
snacks each day and to enjoy a wide 
variety of foods. 
 Eating at least 2 cups of fruits and 2 

½ cups of vegetables 
daily is recom-
mended for healthy 
living.

  Dr. Ian Armstrong, 
CEO and Medical Director 
of Southern California 
Spine Institute, 
ianarmstrongmd.com.

Yourhealth
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Localscapes

RANCHO VALENCIA  
RESORT & SPA
 Natural Beauty. Inspired Luxury

Photos by Ricochet Ridge Ranch

F
rom the moment you enter the private gates of Rancho 
Valencia Resort & Spa, you feel like a privileged guest at 
a carefully-tended Mediterranean estate - where the lush 
gardens and groves of olive trees make you feel worlds 
away. Genuinely gracious hosts make you feel right at 

home in your impeccably appointed, hacienda-style casita where you 
can sink into the respite of a plush sofa or your own private hot tub.  
This is a sanctuary of healthy living and great taste and a destination 
like no other…one that you will want to visit again and again. Wel-
come to Rancho Valencia Resort & Spa.

UNIQUE CHARM. CLASSIC CALIFORNIA CHARACTER
Tucked away on 45 lush acres near the shores of the Pacific Ocean, 
the timeless Rancho Valencia Resort & Spa redefines true Southern 

California style. An all-suite property hand-selected by Forbes Travel 
Guide as one of the finest Five-Star hotels in the world, this world-
class destination is away from the hectic city pace, yet conveniently 
close to San Diego and the West’s most inviting beaches. Escape to 
this picturesque, sophisticated getaway and immerse yourself in Old 
World ambiance amid inviting courtyards and bubbling fountains. It’s 
a pampering experience with an artful mix of comfort and privacy.

INCLUDED AT RANCHO VALENCIA RESORT & SPA ARE:
•  49 luxuriously appointed Guest Casitas with Private Patios
• Rejuvenating Spa Treatments,
• A Wellness-oriented Fitness Program
• 2 distinctive Restaurants
• A World-renowned Tennis Program 
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Casita Bedroom Suite

Spa Yoga Pavilion Casita Bedroom Suite with Patio
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CASITAS
Enjoy comfort, privacy and all the amenities of home in your 
spaciously-appointed Casita suite. Wake up to fresh-squeezed orange 
juice and a newspaper delivered to your door each morning. And 
at the end the day, enjoy a glowing fire and a bottle of wine on your 
private garden patio with whirlpool spa and outdoor fireplace. Each 
vaulted-ceiling Casita has a separate, deep-soaking tub and shower. 
Its rustic custom furnishings and one-of-a-kind artwork contribute to 
the inspirational ambiance.

DINING
There’s a farm-to-table philosophy behind the Coastal Ranch 
cuisine at Rancho Valencia Resort & Spa.  Tasty dishes boast fresh 
local and seasonal vegetables, free-range meat and market-fresh 
seafood. 

Veladora brings together stunning views with Mediterranean 
cuisine in a captivating, candlelit modern hacienda setting. Select 
from a menu that blends the area’s fruits and vegetables with 
unique pairings of fresh seafood, poultry and varieties of meats. 

Localscapes

Firepits

Clubhouse Entrance
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Sample slow poached Maine lobster with lemon vinaigrette, bur-
ratta cheese, and pickled and roasted beets with avocado from a 
local farm.

The Pony Room – with its breathtaking views and fireplaces - 
serves up craft tequilas and cocktails alongside rustic American 
cuisine for lunch and dinner. It’s the fresh choice for spirited, 
casual dining. Offering the only Prosecco on draft in Southern 
California, The Pony Room is a favorite among locals and resort 
guests alike. 

THE SPA
The embodiment of the resort’s dedication to personal wellness, 
The Spa at Rancho Valencia is a true haven, providing solitude 
and tranquility. Tucked away amidst lush gardens, it is an enchant-
ing escape of self-discovery, where every detail is meticulously 
tailored – from freshly-made organic juices to advanced exercise 
programs and retreats hosted by top-tier wellness professionals. 
Celebrating the revitalizing benefits of natural herbs, flowers, oils 
and minerals, The Spa offers tempting choices to soothe the spirit, 
rejuvenate the body and enrich the mind. It is the only spa in the 
region utilizing Amala – the world’s premier plant-powered luxury 
skincare collection.

HEALTHY OFFERINGS
•  Yoga Workshops – Enhance your yoga practice with inspirational  
 monthly workshops focusing on mind, body and spirit.
•  Yoga – Improve health, strength and flexibility in the Serenity  
 Yoga Pavilion
•  Pilates – Improve range of motion, flexibility, circulation, posture  
 and abdominal strength
•  Spin & TRX – Elevate the heart rate with cardiovascular and  
 resistance training  
•  Cycling Retreats – Enjoy training, riding and spending time with  
 some of the best cyclists in the world 

To book your stay at Rancho Valencia Resort & Spa, please contact an  
en Route Travel Advisor at 805.585.0090 or 310.459.9955 or email  
info@enroutetravel,com or visit one of their two locations:

3741 E. Thousand Oaks Blvd., Westlake Village, CA 91362
15221 Sunset Blvd., Pacific Palisades, CA 90272
info@enroutetravel.com  CST # 2003619-10

Spa and Pool
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THE WORLD 
OF PLEASANT 

HOLIDAYS
HAWAII AND SO MUCH MORE!

Travelscapes

U
nplug from a frenetic world with a vacation that lets you  
refresh and renew your spirit. Whether your dream vacation 
is a romantic escape for two or a multigenerational gather-
ing that brings family together, trust the travel experts at 
Pleasant Holidays to have everything you need. The sea-
soned tour operator offers more than 50 years of vacation 

travel experience, offering air, accommodations, car rentals, activities, sightseeing 
tours and more, all in one convenient location. And while the list of destinations 
they offer has expanded globally to include the Caribbean, Central America, Eu-
rope, Mexico, the South Pacific, U.S. Cities, and ocean and river cruises in the 
most popular locations, Hawaii vacations will always be the heart of what they do.

Moana Surfrider, A Westin Resort & Spa



Travelscapes

WHERE TO GO
America’s favorite tropical playground, the scenic islands of Hawaii 
are conveniently close, breathtakingly beautiful and offer a wide 
range of delightful diversions. Each island has its own unique 
attractions and ambiance, from bustlingly vibrant Oahu and magi-
cally enchanting Maui, to the quiet beauty of Kauai and the fiery 
adventure of Hawaii, the Big Island. The islands of Oahu and Maui, 
however, are the most popular with travelers, offering world-class 
resorts with state-of-the-art spas, spectacular championship golf 
courses, vibrant nightlife scenes including celebrity chef dining 
venues and so much more. 
 Day or night, there’s plenty to see and do on Oahu. Challenge 
the famous waves of North Shore or gain a new perspective of 
Waikiki Beach from a stand up paddleboard.  Walk in the foot-
steps of history with a visit to Pearl Harbor, explore the island 
customs at the Polynesian Cultural Center, snorkel the translucent 
waters of Hanauma Bay, take in the view from the top of Diamond 
Head, and feast on island cuisine and culture at an iconic luau. 

 Looking for a more relaxed pace? Discover the magic of Maui 
with its mesmerizing beauty and charming coastal towns. Stroll 
along the tranquil beaches of Wailea, discover the towering water-
falls of the Iao Valley, take a photo safari on the scenic road to Hana, 
or get an adrenaline rush with a spectacular flight-seeing tour of 
the island via helicopter. Keep pace with playful spinner dolphins 
aboard a nimble inflatable raft en route to a snorkel adventure with 
native green sea turtles and colorful butterfly fish. Watching the 
sunrise from Haleakala is a not-to-be-missed experience! 

WHERE TO STAY
The Hawaii travel experts for 55 years, Westlake Village-based 
Pleasant Holidays crafts customized vacations that make your 
vacation dreams come true. They have knowhow like no one else 
offering multi-island vacations; airfare and transfers; accommoda-
tions featuring added values including free nights, resort credits 
and more; and more than 1,000 activities, tours and excursions that 
elevate your vacation experience from ordinary to extraordinary.  

Balcony view from The Westin Maui Resort & Spa
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Travelscapes

The Royal Hawaiian, a Luxury Collection Resort

South Maui, Hawaii



Waikiki Beach & Diamond Head, Oahu
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Travelscapes

 Serving more than 10 million travelers since 1959, Pleasant Holi-
days’ size and scope gives them unique purchasing power and they 
share those savings with their customers. Their network of partner-
ships allows them to negotiate exclusive packages that get you more 
vacation for your money and make luxury affordable.
 Ask about their exclusive vacation packages on Oahu with offers 
available only through Pleasant Holidays, including two options at 
the Moana Surfrider, A Westin Resort & Spa. Renowned as “The First 
Lady of Waikiki,” this legendary resort built in 1901 blends Victorian 
elegance and modern amenities for a truly unforgettable Hawaii 
vacation experience. Both exclusive vacation options at the resort 
include reduced room rates, daily breakfast and savings of 15 percent 
on pampering spa treatments. In addition, the Banyan City Vacation 
includes two mai tais each day at Beach Bar. Or choose the Banyan 
Ocean Club Vacation and enjoy daily Moana Beach Club access for 
two featuring evening pupus with beer, wine and more. 
 Pleasant Holidays also offers an exclusive vacation package at 
The Royal Hawaiian, a Luxury Collection Resort. Known as the 
Pink Palace of the Pacific, this iconic resort on Waikiki Beach offers 
discerning travelers an exceptional luxury experience. The vacation 
package, which cannot be booked anywhere else, features exclusive 
reduced room rates, daily continental breakfast and savings of 15 
percent on pampering spa treatments. In addition, guests enjoy 
their choice of two reserved Waikiki Beach chairs with umbrella or 
two mai tais per day.

 For Maui vacations, Pleasant Holidays features an exclusive vaca-
tion package at The Westin Maui Resort & Spa that is loaded with 
added values. Set on the widest stretch of stunning Ka´anapali Beach, 
this oceanfront resort pampers guests with generous amenities and an 
award-winning spa. Take the plunge at the expansive aquatic play-
ground with its thrilling waterslide and private adults-only pool, and 
enjoy the on-site luau. Pleasant Holidays’ exclusive vacation package 
includes reduced rates on Mountain and Ocean view accommoda-
tions; daily continental breakfast for two; a $20 resort credit per day 
for food and beverage purchases, resort charge, and pool and beach 
rental items; and savings of 15 percent on the spa treatments you love.
 Regardless of which Hawaii Island you choose—Oahu, Maui, Kauai, 
Hawaii, the Big Island or even secluded Lana‘i or Moloka‘i—you’ll find ev-
erything you need for a memorable vacation experience in the Aloha State, 
where travelers are welcomed as honored guests and treasured friends. 
 Hawaii…America’s tropical playground that lies just beyond 
your front door, brought to you by the travel experts in your own 
backyard at Pleasant Holidays. 
 

For more details on special offers and vacation packages, visit:  
PleasantHolidays.com or see your travel professional. Pleasant  
Holidays, Westlake Village, CA 1-888-242-9244. For group  
reservations call 800-542-9244, Wedding travel call 800-818-9080

Travelscapes

Golf course, Kauai

Cabana at The Westin Maui Resort & Spa

PaddleboarderGreen sea turtle, Maui



A COLLEGE PREPARATORY SCHOOL SERVING
STUDENTS IN GRADES 512 

31749 La Tienda Drive • Westlake Village, CA 91362
Sports Camps: 818.575.9155 • Summer School: 818.575.9156 • Performing Arts Camps: 818.575.9269

SPORTS CAMPS

The Oaks Camps provide expert instruction from outstanding 
coaches. Each camp will be held on the Oaks Christian School 
campus, utilizing athletic facilities which are among the  nest 
in the nation.

SpoSports Camps: Advanced Strength, Speed, and Agility Camp, 
Baseball Camp, Baseball Hitting Camp, Basketball Camp, Foot-
ball Camp, Lacrosse Camp, Soccer Camp, Volleyball Camp, 
Tennis Camp

SUMMER SCHOOL CLASSES

Health & Human Development, US 
Government, English (Remediation), 
Chemistry, Anatomy & Physiology, 
Algebra IB , Geometry, Grammar Boot 
Camp, Spanish IB, Global Issues, A Fun 
IIntroduction to Flying

ONLINE COURSES

English Intensive, American Government, 
Academic Technology, Health

SUMMER SCHOOL AND
PERFORMING ARTS CAMPS

Summer school programs are taught by excellent faculty and 
include academic,  ne arts and enrichment courses, as well as 
courses for  academic skills refreshment and re nement.

PPerforming Arts Camps: Dance Fundamentals, Progressive Dance 
Camp, Musical Theater Camp, Art Adventure Camp, Rock ‘n Roll 
High, The Indy Project, Digital Recording & Production

For information about our summer school and summer camps, 
please visit our website at www.oakschristian.org and click on 
“Summer Programs.”

Oaks Christian is a registered trademark of Oaks Christian School

Our  Mission
Statement:

To dedicate ourselves to 
Christ in the pursuit of 
academic excellence,  
aartistic expression, and 
athletic distinction while 
growing in knowledge 
and wisdom through 
God’s abundant grace.™



Manchester Financial, Inc. 
2815 Townsgate Road, Suite 100
Westlake Village, CA  91361 
1-800-492-1107  •  805-495-4405
ManchesterFinancial.com

We know you’re nervous about the economy. That doesn’t mean you 
have to sit on the sidelines and only earn half a percent. It’s time to 
take some proactive steps and make your money work harder for you.

Manchester Financial can: 
   •  Safely earn you a higher return
   • Help you keep what you earn
   • Prepare for coming inflation    
   • Create a legacy for your loved ones

Continuing changes demand that you have an 
expert to help you stay ahead of the game. Call 
Manchester Financial today for a complimentary 
consultation at (805) 495-4405.

SITTING IN CASH?



Go coastal.
The 2014 Mercedes-Benz E-Class Cabriolet.

Mercedes-Benz of Calabasas

24181 CALABASAS ROAD • CALABASAS
800.NewMercedes • CalabasasMBZ.net
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